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Agenda - Day 2

Creating Engaging Content
E-Mail Marketing
Mobile

Running Effective Email Marketing Campaigns
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Day 1 - Exercise - Digital Marketing Strategy

a).

b).

C).

d).

Research - Research your local competitors. What are they
doing better, what can you learn from them? What are they
not doing well that you could take advantage of?

Objectives — Define your objectives in the short term / long
term.

What improvements can you make to your website to
improve conversion?

What content (text, pictures, video) are you going to
improve/add on your website that will help visitors make a
decision about doing business with you.

. In the class we covered Core and Support channels. Outline

what these are.
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Creating and Marketing Your
Content



Search...
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Searching the web is an important part to content discovery
and Google plays a significant role in this...

Global:

B Bing

B Ask.com
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Google is penalising for bad content and
rewarding good content...

« Search Plus your world
* Penguin

« Panda




Social Media...
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Social Media is also playing an increasing role so it's hard to

ignore.
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Advertising still has it’s uses....

Web
Images
Videos
Mews

More

Dublin
Change lecation

The web
Pages from Ireland

More search tools

Ads related to hotel ireland

1750 Hotels in Ireland - Lowest price guarantee | booking.com
www . booking.comvireland-Hotels

Book your Hotel in Ireland online

101 peocple in Dublin +1'd Booking.com

Most Popular Hotels  Best Reviewed Hotels
Budget Hotels Luxury Hotels

Hetel in Ireland - Find a Great Value Hotel | Discoverlreland.ie

www.discoverireland.ie/Hotel_|reland
Visit Discover Ireland Onling Now!

Heotels in Ireland - Official Elmﬂ Hetels Federation

Hotels Ireland.com

www. hotelsireland. com/

Hotels Ireland is a guide to accommedation and places to stay in Dublin and throughout
Ireland. Hotels Ireland features accommodation and lodgings in hotels, ...

Search By County - Hotels - Hotels - Hotels in - Kerry Hotels - Galway Hotels

Hotels Ireland, Hotel Breaks Ireland, Hotel Deals Ireland ...
www.irelandhotels.com/

Welcome to the official website of the Irish Hotels Federation where you can book over
600 hotels and guesthouses with great value hotel breaks and deals.

Dublin Hotels - Gift Vouchers - Galway Hotels - Hotels Kildare

Hotels in Ireland from Hotel-lreland. Com: Based in Dublin, Ireland
www. hotel-imeland .com/

Hotels in Ireland from Hotel-lreland.Com. ©ne of the first & best online reservations
services for hotels in Ireland. Based in Dublin, Ireland.

Cork Hotels - Galway Hotels - Belfast Hotels - Shannon Hotels
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Ads - Why these ads?

Ireland Hotels
www. hotels.comdireland

Browse Hotels in Ireland Cities,
Read Guest Reviews . Book online!

Hotel Ireland, Up To -78%
www. trivago.ie/Hotel-Ireland

trivago™ Save Up To 78% on Hotels.
Compare over 110 Booking Sites|

Hotels in Ireland
www. travelrepublic.ie/ireland

Book a great value hotel.
Lowest prices guaranteed. ABTA

Cheap Dublin Hotels
www laterooms .com/Dublin-Hotels
179 Cheap Hotels in Dublin.

Up to 75% off if you book online

Low Rate Dublin Hotels
www. jurysinns.com/DublinHotels

Jurys Inn 3* City Centre Hotels
3 Great Locations. Rooms From €49

Hotels & Hostels Ireland
www.lateroomsireland.comy

Compare Hostels&Hotels, Book Onling
Great Value Hotel Breaks

Hotels Iraland

Instant Elﬂnklngs .ﬂ.nd Mo Elﬂuklng Fea
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What's really happening...

* Businesses are becoming Publishers of content

« If you're not producing content you won’t get much traffic
without paying for it

« Content Variety is important, how do your customers want to
consume content

 Podcasts, Webinars, Blog Posts, Videos etc.
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Copyright Issues

copyright
all rights reserved
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Summary...

- If you find an image or video on the web assume it’s
protected by Copyright.

« If you are taking pictures on your business premises make
sure you have a sign up saying that pictures may be used for
promotion.

- If you are taking pictures in a private place outside of your
business then assume you don’t have rights to display them
unless you get written permission.

« If you are taking pictures in a public place use your
judgement.
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Creative Commons Licensing...

« Allows you to assign particular rights over to images e.g.
Attribution rights means other people can use the images but
they must link back to you.

@Ereative Cnly search within Creative Commeons-licensed content
ommons

Find content to use commercially
Find content to modify, adapt, or build upon

J
LE&rm muorg, ..
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Photopin.com...Good for finding images

PHOTO PIN pal | SEARCH |

Home

Creative Commons Photos via Flickr (free to use, link required)

Search

About

License Type:

(O Commercial
(=) Non-Commercial
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CONTENT MARKETING..
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Why Content Marketing?

« Google loves content and will send you traffic

« Good content shared and linked to helps get your name out
there

* You need content to sell your services - picture, videos,
content from your visitors etc

« Content for customer service - FAQ's etc.
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Content Marketing Cycle

@. 1
Content

® Marketing 4

 ..9
i @
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Your Content Strategy

* Develop Personas (Who are your customers)
- Name, Age, Language, where are they from
« Develop content that supports their needs e.q.
 What did other people say about you

« Answer questions they will have e.g. how much, where,
what do do etc

« I want to keep in contact with you, what content is
interesting to them?

- efc



Exercise

« Develop Personas for your business

Name, Age, Language

where are they from

Are they single or with families?
How often do they travel?

What do they want from their
holidays?
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Exercise 2 — Outline the content

 What are they searching for when the research
« What do they want when when they find you on the website

« What do they want to see when they become a fan on
Facebook or a follower on twitter?

« How do they like to consume the content? Read, listen,
watch?
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WEBSITE CONTENT




Navigation....

3 Click rule!
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Website Navipation

Home
Page

‘ Farent

‘ Child ‘ Child ‘ Child ‘ Child

Child

Child

Child

Siblings Siblings




Website content..

« Skimmable

« Search Engine Friendly

 Headings
« Bullets
- Images

« Video
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Working with images

y
&R VisualLightBox 2.0 - Business License - sunnise =H|HOR|

Name Date taken Tags Size »

[ Documents
Bl Desktop >

Recent Places

¥ Computer

-

'E Pictures 1 2 3
|p' Music

% Recently Changed

g’ Searches

Public

Lake Michigan, ... North Py

_ Lake Superior, Northem O Folders A

File name: 3

1 of 12 items selected
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Buying a Camera or use a phone (video and
pics)

* Check the Megapixel rating
« 8 Megapixel means 8 million dots make up your picture

« 10 Megapixels means 10 million dots which means the
quality can be better.

« ZOoOm

« Digital Zoom -> Pointless, image is blown up to increase
size and looses quality

« Optical Zoom -> Very useful. 3x is good 10x is great.
* Video Footage

« Hi-Def - Higher quality than normal.
« Memory Cards

« The bigger the memory the more you can store, try for 8
Gig and above.



€y Failte Ireland

L 2 National Tourism Development Authority

Buying a Camera or use a phone (video and
pics)

- Battery
« How long is the battery life
 Buy a spare battery
- Are they rechargeable
« Copying it to your PC
« Is there USB transfer? Do you have a USB port?
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Types of Images

Common - Gif, Jpeg, PNG, BMP
Other - Tiff, Raw, PSD
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Type of Compression

Lossless

- Files size reduced with no change in image quality

Lossy

- Image is different after compression because loss of
quality
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JPEG

Advantages
« High Quality
« Great for banner images, photographs

 Supports 16.7 million colours

Disadvantages
« It's a lossy compression.

« Once it's compressed info lost can be restored.



Gif

Advantages
« Lossless compression

« Supports Transparency

Disadvantages

 Only supports 256 colours
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PNG

Advantages
« Lossless compression

« Supports Transparency

Disadvantages

 Only supports 256 colours
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BMP

Advantages
« Widely used

« Compression is lossless

Disadvantages

« Large file size
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Uploading it to your PC

 Connect your camera to your PC
« Copy pictures locally
« Upload directly to your website



Images: Close Ups / Welcoming




Images: Character / People

i w




Images: People / Details




€y Failte Ireland

‘ National Tourism Development Authority

Exercise Discuss — Which one would you buy?

« Camera 1 - 8 Megapixels, 10x Optical Zoom, Normal video,
8 gig flash card

« Camera 2 - 10 Megapixels, 5x Optical Zoom, Normal Video, 4
gig flash card

« Camera 3 - 10 Megapixels, 10x Digital Zoom, Hi-Def Video, 8
meg flash card

« Camera 4 - 10 Megapixels, 10x Optical Zoom, Hi-Def Video,
8 gig flash card

- Camera 5 - 5 Megapixels, 10x Digital Zoom, Hi-Def Video, 16
gig flash card
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Working with Video
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Why use video on the web?

«  Much more engaging than text
« Does better in search results
« Can use it on your website and on YouTube

* Your competitors probably don’t have video.
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Video Tips

 Funny videos do better

* Creative videos do better

« Short videos do better

 Name videos appropriately with relevant keywords.
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Planning a movie using a storyboard

e o Sl

Good planning - speeds up the
entire filming process

Plan each scene - how it looks

Include notes for location,
props, actors, equipment, etc.
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Youtube....

(1 Tube
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The Process....

« Record using Hi-Def Video (if possible)

« Connect to your PC (generally through USB)
« Copy files to PC

 Upload to Youtube Channel

- Edit Videos
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Creating a YouTube Channel...

 Go to YouTube.com and create a Google Account
« Update this account with relevant information

« The username will become your Youtube channel
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Uploading Videos to Your Channel

 Login go you account

« Go to your Channel e.g. www.youtube.com/<channel name>

* Click upload...

YO ll Tll b e Q Browse _ Upload
-

* YouTube now has live video streaming using Hangouts on Air. Live stream to vour channel now!

Channel Settings


http://www.youtube.com/<channel

Select Files from Your Computer

Select files from your computer
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More ways to upload and create

ey
0

Upload multiple files

Choose more than one file by pressing
the "Command" key while selecting
files.

Record from webcam
Share your thoughts. Record a video
and publish to YouTube right now.
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Configure Settings...

HowToUseTriberr.mov
Uploading your video. 1 minute remaining. Your video will be five at; http://youtu.be/sEdDqB_sRAo +Addto ¥ X Cancel
‘ —
Basic Info Advanced Settings ﬂ
Title Privacy Settings
HowToUseTriberr.mov Public v
Description
Category
Choose category v
License and rights ownership
Tags Standard YouTube License v

™

Video thumbnails ¢
Thumbnail selections will appear when the video has finished processing.
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Editing a video -> www.youtube.com/editor
Drag the video you want to edit down..

M © | Jrd A

Search

How to use divr.itt... |l How to Schedule ... How to Promote Y... How To use Googl...

Jason Falls of Socl...

Lo

David Risley of Blo...
ad=
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Adding Audio for Background Music
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Shortening a clip

« Select the images on the left or right to cut a bit off the start
of the video or the end of the video..
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Changing Settings...

« Update various settings e.g. make it black and white,
stabilise...

Sl 7 & |

David Risley 6f Blog Marketing Academy

| 'm Feeling Lucky (| Black and White
| Brightness and Contrast [_| Stabilize video
== = ((x)) —
Contrast: 0 Stabilize: 0 EI
e = —_

Brightness: 0

Save Skl || Preview effects side-by-side with original video
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Adding a Title

D | /| —

David Risley of Blog Marketing Academy

Y

David Risley
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Changing Effects

‘l‘@@

T?

Select the effects option, select the appropriate effect and
drag it to the clip..

Clrcm —
Vertical Blinds Checkerboard h Crossing Stripes Radial Wipe

0:02.0 | I :31.0
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Adding Effects

? -

= —
h Crossing Stripes Radial Wipe

Vertical Blinds Checkerboard
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Optimising Content for Google

Google
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Optimise all Content...

Website

Page Titles

Descriptions

Headings

Keywords within the text
Pictures

Alt Tags
Videos

Title and Description
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Keyword Research

researc ™ b ] _gd,...
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Google Keyword Tool

Find keywords

Based on one or mome of the fallbwing:

Word or phrase | accommadation ireland

Website

Catagory

Only show ideas closely related to my search terms

#| Advanced Options and Fitars | Locations: United States ® | Languages: English % | Devices: Deskiops and laptops

Type the charactars that x_-;ppaar in the picture
below. Orsign in to get more keyword ideas tailored

to your account.

Quicksall, %
| |

Latters are not case-sensitive

| Saarch |
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Explanation..

Word or Phrase
- Accomodation ireland
«  “Accomodation Ireland” - Phrase match

 [Accomodation ireland] — Exact match



Advanced Options

= Advanced Options and Fiters
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Lecations and
languages

Include specific contant

Show ldeas and
Statistics for

Filter ideas

e,

Al Couniries
Linited Siates
Linited Kingdom
Japan
Germany

Brazil

All Languagss
Japanese

Forugusese

L Include adult ideas

| Deskiop and laptop devices

| Local Monthly Searches

s =[4%]]

| Remove

+ Add another
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Results...

=/ | ~ Save all | Search terms (1)

Keyword Competition Global Monthly Searches ;  Local Monthly Searches

] accommodation Ireland - High 165,000 60,500
= _-'Sawﬂ|l1'iwu'dldlnu{1m} 1-50of100= | ¢ | »
Competition Global Monthly Searches ;  Local Monthly Searches

Keyword
1 %Rumwmm land -

High 165,000 50, 500
| hotday accommodation ireland - High 18,100 8,100
] cheap accommaodation lreland - High 8,100 2,400
] accommodation norhern reland - High 22,200 18,100
] self catenng accommodation ireland - High 4,400 1,800
] castle accommodation ireland - High B 100 1,600
] holiday accommodation in reland - Highi 18,100 8,100
] cheap holeds in redand - High 9,900 2,500
] luzury accommaodation lreland - High B, 100 1,800
| oub eccommodation ireland - High 480 170
| hotels ireland - High 246,000 74,000
] holiday accommodation i norihemn reland - High 1,800 1,600
| ireland hotels - High 246,000 74,000
| hotel iredand - High 301,000 74,000
] carfingford accommaodation Ireland - Highi 280 140
] Fghthouse accommaodation Ireland - High 210 Ll
] ireland bib - High 40, 500 8,100
| holiday accommodation northenn redand - High 1,800 1,600
] self calening accommodation in northern neland - High 500 480
I sedeci holels redand - Medium 1,800 1,000
|  cheap breaks in reland - High 9,500 4,400
] vigiting wreland - Lo 3,600 BBD
] places to stay in reland - Highi 4,400 1,600
] redand accommodation - High 165, 000 80,500
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Searching on Google...

R L R R B T

More search tools

Hotels Ireland.com :
www.hotelsireland . com/ page title
Description Hotels Ireland is a guide to act a stay in Dublin and throughout
/ Ireland. Hotels Ireland features accommedation and lodgings in hotels, ...

Search By County - Hotels - Hotels - Hotels in - Kerry Hotels - Galway Hotels
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Examples...

Site:www.discoverireland.ie

- Display pages indexed by Google with page titles and
descriptions

Hotels ireland site:ie

« Display search results for hotels ireland but only for
domains that end in .ie

Links:www.discoveryireland.ie

« Show a sample of links

Exercise — Try these on your own website!



Advanced Searches

Allinurl: hotels dublin

« Hotels dublin must be in the web address
Allintitle- hotels dublin

- Hotels dublin must be in the page title
Allinanchor - hotels dublin

« Hotels dublin must be in the anchor text

€y Failte Ireland
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Exercise...

Based on the industry you are in do some research on keywords
that your competitors are trying to rank on
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Blogging...
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What is Blogging

Exchanging information in the forms of articles through a
website for people to read, comment and share



€y Failte Ireland

L 2 National Tourism Development Authority

Why should I blog?

« To appear in search results

« To create a destination site of interest for tourists
« To demonstrate your knowledge or expertise

« Network with other bloggers of influence

« If you blog you read more so you learn more!
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Writing Blog Posts
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What you’ll need...

« Some time you are prepared to commit
- Blogging software
« Knowledge of basics of optimising your blog for Google

« Knowledge of how to blog and how to build a community
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Think of the type of content

« It doesn’t have to be text...
« Video
« Podcast

« Images
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Creating Content
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Writing...

If you don’t have a good Title your article won’t be read
Optimise your title for SEO but also consider the reader

Make your content easy to read - short paragraphs, bullets,
lists.

List posts work great — top 3, best 5 etc.

Personal is better than formal

At least one picture with every post, preferably more

Most people will read but not comment, that’s just the way it is!
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AKnlmoee Qu.:y Vacation
Rentals

Based on 32 reviews

from verified guests

Bl FOLLOW ME

Find us on
Facebook

~ Kilmore
& Cottage
- .

iLike

144 people like
Kilmore Cottage.

Font Size A

Guest Blog: Why Ireland was a great holiday choice for this
English family

«iLike i3 people like this.

GUEST BLOGGER: Paul Kelly, from Cheshire in England

ABOUT PAUL: Paul, his wife Helen, and three sons, (Michael, aged 7 and twins Thomas and Patrick, aged 5),
spent two weeks in Kilmore Cottage in August, 2010. It was their first family holiday abroad since the birth of the
twins. This is their story.

THE CHOICE

Young boys have strong opinions and high expectations. Five year old Patrick wanted space for football and r
“running about”, while his twin brother Thomas wished for “sandy beaches”. Michael's surprisingly refined seven b
year old palate required “a good seafood restaurant”. Every year Helen and | invite these diverse and occasionally }

impossible requests and each year | disappear into cyber-space, on a quest for the perfect family fortnight away. ﬁ' adas

Thahaie charn loaland | tald thnmm chais tha vnathon L tald than chact tha lnimmms nn tmerihla sk amads | anld

A

National Tourism Development Authority
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Optimising Content for Google

00gle
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Keyword Research

=| Search Terms (1) 1-1of1 = | € | »
= Keyword Competition Global Monthly Searches (7 Local Monthly Searches (7
= tourism ireland ~ Low 49,500 14,800
= Keyword ideas (100) 1-500f100 =] € | »
= Keyword Competition Global Monthly Searches (7 Local Monthly Searches (7
= discover ireland - Medium 49,500 27,100
= tourism in ireland - Low 49,500 14,800
= ireland tourism - Low 49,500 14,800
= visit ireland - Low 90,500 33,100

ireland wiki = Low 40,500 4,400
= tour of ireland ~ Medium 165,000 33,100
= ireland holidays 2011 - Low 33,100 22,200
= failte ireland ~ Low 14,800 12,100
= irish tourist board - Medium 6,600 880
= tourism ireland jobs ~ Medium 590 320
= go ireland ~ Low 110,000 33,100
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Optimised for Google

| http: /[ /www.carlton.ie/blog /westportfoodfestival

Home | Reviews | Affinity | AboutUs | Rewards | Route Plan |L username password Login |

C AR LT@ N - Lost Password / Register = u

HOTEL GROUP
vedrk Our Locations | Business | Weddings | Spa | Gift Vouchers | Specials | Mini Explorers

THINE IRISH. THINE CARLTON

Posted: 2012-08-21 16:00:00
This week the main focus in the county of Mayo was preparing for the All-
Ireland Senior Football Final against Donegal on Sunday. I'd say most of

the county have been talking about nothing else all week other than the

game in Croke Park this weekend. However, for our hotel in Westpaort, the
Carlton Atlantic Coast Hotel, they have spent the week with food on their w E S I P 0 R I

minds as the town prepares to host the Westport Food Festival this - -
weekend. I've been to Westport many, many times before and the one ™ ', '
thing that never changes is the high quality of food served in the area. :_.Z..
Their location on the West Coast of Ireland makes them famous for ) e
seafood and | have to say some of the best fish I've ever had has been
served during meals in Westport. This is one town that knows a lot about F E s TI VAL
good food and how to serve the best, locally produced, tastiest dishes.
JG CATEGORIES

nty Galway Hotels There are many events happening over the weekend, including food

eqal Hotels sampling, cooking demaonstrations, picnics, wine tasting, children’s activities and many more. At the Carlton Atlantic Coast

lin airnnrt Hntale Hetal Hho nea hankfina o aden tootine an Condos aformeas sennented b lbok Tiaann aeitee lobe Wilnan and (8o & oantealin's
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Example...

Valentines Day is coming up and you want to attract people
searching for accommodation

Your Hotel is in Killarney...
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You write a post...

VaLenTiNE's Day 1N KiLLARNEY h

Treat the one you love to a romantic break for 2 to beautiful Killarney this Valentines Day

Only € 98pps for 2 Nights B&B and Dinneron 1 Evening
Includes Chocolates & Glass of Bubbly with Dinner

Call 1890 930 033 or Email: sales@rlynehotels.com
Subject to Avallath;lw!valld weekends of 1011 February and 17/18 February

This entry was posted on Thursday, February 9th, 2012 at 12:56 pm and is filked under Killarney Court Hotel

Mews. You can follow any responses to this entry through the RSS 2.0 feed. You can leave a response, or
trackback from your own site.
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It appears in search results

Valentine's Day in Killarney | Killarney Court Hotel Blog
www.kKillarneycourthotel.com/blog/valentines-day-in-Killarney/
Block all www killameycourthotel.com results

9 Feb 2012 — Valentine's Day in Killarney. Treat the one you love to a romantic break
for 2 to beautiful Killarney this Valentines Day. Only € 99pps for 2 Nights ...
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Group Exercise

Pick a business

Decide on your blog

Define your first 3 blog posts
Do your keyword research

What keywords will you focus on and why?
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Commenting on other blogs

Valuable, useful and insightful comments
Each comment links back to your site
Good to form a relationship with the blogger
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Blogsearch.google.com

+ Advanced Blog Search
< Proferences

Google blogs

:iEean:h Hlngs_:: :iSearch the Web

Entertainment
Movies

Top Stories
Top Stories — | Tiger Woods' Nike Commercial: Tiger and Late Father Team Up Sports
Politics == PopEater - 9 hours ago
US \l ﬂ The unexpected costars of a new Nike commercial: Tiger Woods and his deceased dad Earl.
= |_ =¥ | gazes at the camera while the voice of his late father does the talking.
M - Tiger Woods Nike Commercial - Celebrity Gossip, Celebrity News, Hollywood Gossip, ...
Susiness SEORTSLB Tiger Woods' All-New Nike Commercial Hits the Air! - The Insider Featured News
Technology Mew Tiger Woods Nike Ad: Brave or Shameless? - The Hollywood Gossip
Video Gemes all 88 blogs » Share this story ¥
Science

Nuclear arsenal cut: US-Russian treaty World
The Swamp - 5 hours ago

Television By Christi Parsons and updated again at 8:40 am EDT PRAGUE -- With an agreement to scal
Sports ) the world's two greatest nuclear powers, President Barack Obama and Russian President Drr
NPR Blogs: The
long-sought treaty that ...
g . T Despite Landmark Arms Reduction Treaty with Russia, Iran Threats and Nuclear Posture Bev
ubscribe: . .
Significant US Shift - Democracy Now!
Atom | RSS

USA, Russia Sign Nuclear Arms Reduction Treaty - Below The Beltway
Obama Signs Landmark Nuclear Arms Pact With Russia - Mews One

all 91 blegs » Share this story =
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Who is reading my blog?

Check Google Analytics

What comments are you getting?
Anybody sharing?

Feedburner....
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Beware....

66% of blogs not updated in 2 months
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E-mail marketing
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Overall objective

Be convinced that eMail marketing is an important
part to the marketing of your business
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What's we’ll cover

Why email?
What works doesn’t work

Using an e-mail management tool

Running Effective Email Marketing Campaigns
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Why use Email?
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Why use eMail...

It's pull as opposed to push

Engaging medium open to all

Great for driving traffic to your website and sales
Using an e-mail management tool

Good for customer retention — a subtle reminder you are open
for business!

It's a cheap web of communicating
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Improving Email Engagement

*REF: Circulator Email Marketing Survey April 2011



F ‘ Fé i lte I re la nd Running Effective Email Marketing Campaigns

L 2 National Tourism Development Authority

Reporting & Tracking

« 60% of Businesses do not personalise emails

« 32% of businesses do not know what open rates they get

« 35.6% of businesses do not know what click through rates
they get

« 73% of businesses do not track conversion rates

Source: Newsweaver 2011
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2011 Research

% of respondents

705

:

2
R

:

10%

What makes you unsubscribe from an email list?

Running Effective Email Marketing Campaigns

Receive too Irrelevant content Think my address Don't remember
frequently - 1 have no interest is being signing up
in the intormation shared/sold

or the offer

Privacy concerns
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Email Marketing Checklist
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Email Marketing Checklist

Frequency
Branding
 Subject line

»  Personalisation

[
&)
=

N\~

« Length

« Content
Privacy

« Images blocked
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1. Frequency and Timing

« Assess your current frequency - ask your customers!

«  How often do you receive emails from other companies?

« What frequency can you/your team handle?

* [Contact survey, 2009
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1. Frequency and Timing

« Consistent schedule

« Timing

- B2B: Tues — Thurs, 9:30am - 3:00pm

« B2C: Fri - Sun, 5pm - 8pm*

* [Contact survey, 2009
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2. Branding

* No need to put branding in Subject line
« Set up your email address correctly
« Keep your branding consistent

+ Keep the style and personality of your emails consistent

* [Contact survey, 2009
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Branding

Running Effective Email Marketing Campaigns

® Mail File Edit View Mailbox Message Format Window Help % © C ™ = 4) (S} (Charged) Thu 18:35 Q
eNe Inbox (308 messages, 65 unread) [an)
v ®© & N 1 o Q )
MAILBOXES e = From Sub;e(l Date Received "{ Size Mailbox & Date Sem
Y e mark squire Re: izest site zipped folder Today 17:01 26.0 Kt Inbox - Izest Emall 17:01
) Aine Osborne Re: Ireland.com Link Today 16:42 23.4 Kt Inbox ~ Izest Email & 16:42 m
> Alan McGovern FW: Saas.. Today 16:21 2.4 MB Inbox - IzestEmall & 16:21
>/ Semt b Aine Osborne Ireland.com Link Today 16:16 70.0 KEInbox - Izest Email & 16:16
» W Trash (14 0| | B Brenda Lawlor Re; Skips promo Today 16:14 49.9 Kf Inbox - Izest Emall 16:14
> RSS O b Brenda Lawlor Re: Skips promo Today 16:05 38.0 KE Inbox ~ Izest Emall 16:05
SHlicon Republic [SHicon Republic) NEWS A... Today 16:02 8.8 KB Inbox - Izest Emall 16:02
¥ ON MY MAC Laughlin Rigby via LinkedIn Launch of our facebook a... Today 14:21 7.9KB Inbox ~ Izest Email 14:21
» (] Clients 150, Terri Byrne JOHN WEST FOODS - fro... Today 12:43 246 KB Inbox - Izest Emall & 12:43
» (] Office : ]
» (L] Computer Eimear Kearney Skips F8 Comp Today 12:40 396 KB Inbox - Izest Email &
» @ Supptiers Radisson Blu Hotels & Resorts Design the Ultimate Hotel... Toda 12:20 9.7 KB Inbox - Izest Emall 12:20
o Mcloughlin, Evelyn Today 12:15 9.9 KB Inbox ~ lzest Emalil 12:14
] Drafts (iZest
(] Etenders 40 Melanie O'Sullivan RE: Booking for Skips Today 11:36 33.3 Kf Inbox - Izest Email 11:36
» ] Financial liy) - Mcloughlin, Evelyn RE: Spin script Today 11:36 20.9 Kt Inbox ~ Izest Emall 11:35
> LJ Articles &N... (2 - Mcloughlin, Evelyn Spin radio Today 11:23 10.6 KE Inbox - lzest Emall 11:22
» (Gl Contacts v Electric Media Electric News - August Today 11:20 39.4 Kl Inbox - Izest Email 11:20
G Personal o McLoughlin, Evelyn RE: It's like a party in our ... Today 11:17 109 KB Inbox ~ Izest Email 11:16
— Matkin, Jane Today's Slides for Meeting Today 10:59 1.7 MB Inbox - Izest Emall & 10:59
v [ Proposals + 5 !! Anne Marie McGrenaghan Online Booking Comparator Today 10:58 15.2 Kt Inbox - Izest Email & 10:57
(L] ADC Barcode Alan McGovern Not sure if | sent this Today 10:45 163 KB Inbox - Izest Emall  # 10:45
MAIL ACTIVITY -+ mylunch.ie It's like a party in our mo... Today 10:45 43.5 KE Inbox ~ Izest Email 10:45
Tomlinson, John For the meeting Today 10:43 181 KB Inbox - Izest Emall & 10:44
Catherine Flynn Know anyone for this job? Today 10:33 4.3 KB Inbox - Izest Email 10:33
Grainne Byrne Frank Ryan Today 10:32 327 KB Inbox - Izest Email 4 10:07
b Mary McStay RE: References Today 10:11 18.0 Kt Inbox - Izest Emall 10:09
" Mcloughlin, Evelyn RE: Weekly trackers - Fac... Today 10:00 22.0 Kt Inbox ~ |zest Email 09:59
Alan McCovern P30 Complete Today 09:55 75.5 KEInbox - Izest Emall & 09:55 4
Eilish McGovern Fantasy Lights Today 09:23 8.1 KB Inbox ~ lzest Email & 09:22
Al Al msnen ADAOE 1L VO tlobns  Innes Cmasil L snane

Todaes
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Branding

® Mail File Edit View Mailbox Message Format Window Help % © C ™ = &) (=) (Charged) Thu 18:31 Q
eNe Good newsletters — On My Mac (90 messages, 30 unread) )
, S : € - ‘ o/ Q
Cet Mail Celete  junk Reply  Reply All Forward  New Message  Note ToDo Search
» RSS 68 e ™ From Subject Date Received &l Size & D‘ﬁe—
arch mailbox
Y ON. MY MAC digital.bulletin@haynet.com Digital AM - Telegraph, Yahoo!, eBay, 8... 21 Sep 2010 12:19 48.4 KB 2l sepeviv—
+ G Clients marketing.magazine@haynet.com  Marketing Daily - Asda, The Sunday Ti... 21 Sep 2010 12:31 55.2 KB 21 Sep 2010
> i Office Marie Richardson - The Gibson H... The Gibson Hotel Newsletter Signup Co... 6 Oct 2010 16:51 1.7KB 6 Oct 2010
» L Computer . —— - S : - G
» . Suppliers - marketing.magazine@haynet.com Marketing Daily - EasyJet, Specsaver... 11 Oct 2010 15:50 53.8 K8 11 Oct 2010
(] Drafts (iZest IMAP) marketing.magazine@haynet.com  Marketing Daily - Manchester City, Shel..., 12 Oct 2010 14:07 54,0 KB 12 Oct 2010
Pranders Campaign Daily Fix Campaign Daily Fix < COIl, Tony Dougla... 15 Oct 2010 12:52 48.5 KB 15 Oct 2010
= ; digital.bulletin@haynet.com Digital AM - Mirror, Google, Apple, Firs... 19 Oct 2010 11:12 440 KB 19 Oct 2010
2 —_— Pasncal - marketing.magazine@haynet.com  Marketing Daily - the Spending Review,... 20 Oct 2010 15:49 57.4 KB 20 Oct 2010
v Anticles &N... - digital.bulletin@haynet.com Digital AM - News Corp, Homebase s... 21 Oct 2010 12:35 41.9K8 21 Oct 2010
* L Articles NetAffinity Marketing Times - Hotel Marketing Ne 21 Oct 2010 13:07 105KB 21 Oct 2010
i 7 Cood )
(] Links and cam.. Reservations2 24 Hours of Heaven offer, 22 Oct 2010 10:23 15.7 KB 22 Oct 2010
L] My Articles
- marketing.magazine@haynet.com Marketing Daily - Coca-Cola, Citroen... 22 Oct 2010 14:53 53.8K8 22 Oct 2010
- Contacts v marketing.magazine@haynet.com Marketing Daily - Britvic, PepsiCo, D... 25 Oct 2010 14:17 584 K8 25 Oct 2010
Ll Personal digital.bulletin@haynet.com Digital AM - MasterChef, Tesco, Sony E... 26 Oct 2010 11:45 44.0KB 26 Oct 2010
v ] Proposals marketing.magazine@haynet.com  Marketing Daily - Gowvt cuts, Burger Ki... 26 Oct 2010 15:37 54.4 KB 26 Oct 2010
(1] ADC Barcode 4 Michelle - NetAffinity.com RE: Quick question 1 Nov 2010 18:24 3.9KB 1 Nov 2010
(] Tourism Ireland - marketing.magazine@haynet.com Marketing Daily - Boots, Unilever, Vir... 4 Nov 2010 15:55 54.7 K8 4 Nov 2010
B PSS - Campaign Daily Fix Campaign Daily Fix - Naked, Google, ... 5 Nov 2010 12:26 50.0 K8 S Nov 2010
MAIL ACTIVIT digital.bulletin@haynet.com Digital AM - InStyle AR, As0os, Amazon,... 8 Nov 2010 11:48 42.3 KB 8 Nov 2010
Campaign Dally Fix Campaign Daily Fix - Morrisons, Amex,... 8 Nov 2010 13:52 48.0KB 8 Nov 2010
- digital.bulletin@haynet.com Digital AM - Thomas Cook, Amazon, ... 9 Nov 2010 11:55 42.2 K8 9 Nov 2010
marketing.magazine@haynet.com  Marketing Daily - COI, Molson Coors, C... 9 Nov 2010 17:08 71.2 KB 9 Nov 2010
- NetAffinity Marketing Times - Hotel Marketing ... 11 Nov 2010 12:10 105K8B 11 Nov 2010
v digital.bulletin@haynet.com Digital AM - Facebook Messages, Go... 17 Nov 2010 11:30 45.2 KB 17 Nov 2010
- marketing.magazine@haynet.com Marketing Daily - 8T, Northern Food... 17 Nov 2010 14:36 57.6 KB 17 Nov 2010
- digital.bulletin@haynet.com Digital AM - Dare, Apple iAd, two-sp... 18 Nov 2010 11:53 448 K8 18 Nov 2010
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Logo Placement

® Mail File Edit View Mailbox Message Format Window Help £ 4% © = C ™ < 3 <« @EF047) Tuel2:38 Q

YT o

Cood newslettefs - On My Mac (182 messages 74 unread)

S < - . -

L Xake l_,,lennifer. book il biE s BT = C ol DR e

o5 Sucl Jomlhr.booktholfntbﬂbh omrbyam.un .
Date: 10 January 2012 16:20:46 GMT i

To: Jennifer TaaMe <jtaaffe @izest.ie>
Reply-To: No reply <no-reply@magical-ears.com>

If you can’t reac the emal beiow, Qick hoo
Pt 40me MIgIC 100 yOur SECress DOCK By 830ng CISRragca-0ar) SO 10 yOur SONLAct Bet!

\,, .)lQr V.- /\,\ﬂ. \\,\.

[FPAante

N \.\ « ‘

ORI ~ — WA e L e AP A S S S 3

i Lonrrs MO s
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Logo Placement

® Mail File Edit View Mailbox Message Format Window Help £ % © = C ™ U 3 « @F(47n Tuel2:39 Q

Cood newsletters — On My Mac (182 messages, 74 unread)

-

d o P ___x‘ ‘I:he North i’ace Mi&o Fleece - Buy one g;t one half price = Good newsletters = ()
0 ﬁ N W - ‘:" ? ‘../

From: 53 Degrees North <info@53degreesnorth.ie>
Subject: The North Face Micro Fleece - Buy one get one half price
Date: 2 December 2011 14:41:24 GMT
To: Jenny <jtaafle@izestie>
Reply-To: 53 Degrees North <info@53degreesnorth.je>

Emai not gspiayng comoecty? View 1 in your Drowse!

BUY ONE GET ONE HALF PRICE

-~

=2

=

A
k=

U

g
"

FIFTY THREE DEGREES

NORTH

THE ADVENTURE STORES

S0y
)
)

>

Buy One Get One Half Price B v

W g 1S nome L ANCE DA 1ms W J DLULL  AUIS 1ZS5 K
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3. Subject Lines

s
|t mailchimp.com | https://us2.admin.mailchimp.com/campaigns/subject-research

Subject Line Researcher j  cos proec

Discover how the terms in your subject line will impact your open rate. More stars means a better
open rate.

subject line terms

holiday
gift
offer

|

One term/phrase per line, 3 terms per phrase. Tip: search with fewer terms to get broader results.
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Good Subject Lines

subject line terms

holiday

gift

offer

One term/phrase per line, 3 terms per phrase. Tip: search with fewer terms to get broader results.

search

adjacent terms/phrases rating
Holiday Reception
Holiday Party on
Offer for Business
Offer for
Your offer
Holiday Offer X K
Holiday Party
Exclusive Offer for
Your offer from
Email Offer from
Market Leverage Offer
Holiday Newsletter
Holiday Offer
Hot Offers
Birthday Gift
Leverage Offer
Hot Holiday
Leverage Offer Update
New Offer
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Poor Subject Lines

Running Effective Email Marketing Campaigns

holiday
gift
offer

One term/phrase per line, 3 terms per phrase. Tip: search with fewer terms to get broader results.

adjacent terms/phrases
Gift with
Gift Voucher from
gifts party
on gifts
Gift Voucher
Gift of Health
Holiday Jewelry
Free Gift with
Summer Gift
Anniversary Special Offer
Offer Reminder
Offers and
Latest Offers and
Hot New Offer
Daily Offer
Daily Offer Update
Offers and Voucher

Now Offering
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Subject Lines - Exercise

« Which of the following subject lines can you remember?

 Good or bad impressions?
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Subject Lines — Exercise

® Mail File Edit View Mailbox Message Format Window Help £ % © C ™ O @ = ¢) GIF(103) Tue7:29 Q

80

o~ N

» § Trash

MAIL ACTIVITY

14} i

™ From

Hotel Newsletters — On My Mac (16 messages)

\;\‘- \\N !

ey —

) &I

Subject

=)

Date Sent

Marie Richardson - The Gibson H... The Gibson Hotel Newsletter Signup C... 6 Oct 2010 16:51 1.7KB 6 Oct 2010
> RSS (68 Reservations2 24 Hours of Heaven offer. 220ct 2010  10:23 15.7 KB 22 Oct 2010
¥ ON MY MAC BrookLodge & Wells Spa All | want for Christmas.... 9 Dec 2010 12:56 23.5 KB 9 Dec 2010
» (1] Clients (149 Glenisk Happy Christmas - Win a FREE Bike wit... 13 Dec 2010 15:35 12.3K8 13 Dec 2010
» (g Office The Gibson Hotel Luxurious Valentine's Day Package for ... 10 Feb 2011 11:09 29.6 KB 11 Feb 2011
Glenisk Happy Valentine's Day with your chanc... 14 Feb 2011 09:54 25.4 KB 14 Feb 2011
» (] Computer info@brainfood.ie Hi Jenny, fancy getting your recipe pub... 26 Apr 2011 15:36 13.5KB 26 Apr 2011
> Q Suppliers @ withDove Psst...we've got something new to sho... 13 May 2011 12:53 13.0KB 13 May 2011
(] Drafts (iZest IMAP) Glenisk May Newsletter - Win Free Tickets to ... 19 May 2011 14:47 22.1KB 19 May 2011
(] Etenders (40 Hellmann's Kick start your summer slimming plan ... 19 May 2011  14:52 23.8 KB 19 May 2011
» (] Financial o Booking.com Hotels at half price or less 3 Jun 2011 21:02 155 KB 3 Jun 2011
v i Anicles & News... € Booking.com On your marks, get set, GO! 7 Jun 2011 09:02 100 KB 7 Jun 2011
Hellmann's Thanks for subscribing to Hellmann's 9 Jun 2011 13:00 4.3KB 9 Jun 2011
» (] Articles L14) Carton House Hotel Inspiring Ideas & Creating Dreams 23 Aug2011  15:52 21.1KB 23 Aug 2011
(] Good newsle... £} Radisson Blu Hotels & Resorts Design the Ultimate Hotel Room... and ... 25 Aug 2011 12:20 9.7 KB 25 Aug 2011
"™ Hotel Newsletters Red Magazine Win an organic pamper pack with NEO... Yesterday 12:10 16.0 KB Yesterday
(] Links and campai...
(L] My Articles
» (L] Contacts
(] Personal (12 Jod
» (L] Proposals O,
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4. Personalisation

Running Effective Email Marketing Campaigns

Variance from Mean Open Rate

Personalized Email Subjects and Open

12.0% -
10.0% -
8.0% -
6.0% -
4.0% -
2.0%

4.7%

0.0%
-2.0% A
-4.0% -

-0.1%

Rate

9.9%

N
N

‘sb

Source: Eloqua
benchmarkdata,
January 2011
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Personalised Subject Lines

" ® Mail File Edit View Mailbox Message Format Window Help <2 8 © = O = $ < @5 Tue 12:44 Q_‘

Cood newsletters — On My Mac (182 messages, 72 unread)
o = S - ' W Q
RS R Jenny, join us as Michael Bublé brings Christmas to Brown Thomas — Good newsletters

G );‘\' ~ Lo . N/
Delete Junk Reply Reply All Forward Prit. To Do

From: Brown Thomas <brownthomas@newsleter.ie>
Subject: Jenny, join us as Michael Bublé brings Christmas to Brown Thomas
Date: 17 November 2011 17:56.08 GMT
To: Jenniter Taate glaate @izestie>

Vigw this emall in yoyr browser

BROWN THOMAS f &

WOMENS MENS BEAUTY JEWELLERY AND WATCHES LIVING WHAT'SON GIFTS

Join Michael Bublé on the red carpet at

Brown Thomas Dublin, tomorrow, Friday

18th November at 6pm for an amazing
countdown to Christmas!
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Personalised Subject Lines

Running Effective Email Marketing Campaigns

® Mail File Edit View Mailbox Message Format Window Help £ © = C ™ O 3 <« @CFas5) Tuel2dd Q
eNe __ Hi Jenny, a message from Michael Bublé for you. — Good newsletters (&5
) p = =

Delete Junk Reply Reply All Forward Print To-Do

From: Brown Thomas <brownthomas@newsletier.ie>
Subject: HiJenny, a message from Michael Bublé for you.
Date: 6 October 2011 10:3420 GMT+01:00
To: Jennifer Taatle <jtaate @izestie>

f
-~
View this email in Yous b'OWS'

BROWN THOMAS

FASHION | BEAUTY | GIFTCARD | BT2

MICHAEL
BUBLE

‘CHRISTMAS

Stay tunod as we shortly announce
detaits of the Doluxe Michael Bublké
CO/DVD album ‘Christmas’
Availadle only in lreland in all Brown
Thomas and BT2 stores

WojoLondon E-Newsletter ~ Moleskine 2012 Diary Collectic 3 Now 20 01
- Kildare Village Win a €250 Gift Card to get your fes... 3 Nov 2011 16:19 23.2 Kg

+- m &- |1 - £ Nanmunnn At b DOB alE AL O b D Almes A0 1A AN L we

U

1

)
0

3 Nov 2011

2 Mo W12

——
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Personalised Subject & Content

essage Format Window Help < % © 2 C ™ © 3} < @Fash Tuel2ds Q |

Fmmd mmevelabbmen N WA M 1100 N — P\
0h8 TG O e T Y e “a¥ iy ?

y
U
e

From: withDove <withDove @dove.couk>
Subject: Jenny, try a free sample of new Dove Body Wash
Date: 9 September 2011 1508:24 GMT+01:00
To: Jennifer Taate <jtaafle @izestie>
Reply-To: digitalresponseUK@unilever.com

Can vew tha emai? Cick han

Dove

=4

New Dove Body Wash
nourishes deep down*
for more beautiful skin

Hi Jenny,

With lots of body washes, you might get a nice

fragrance but your skin stays the same. New

Dove Body Wash is different, It nourishes deep

down" to give you more beautiful skin from the

topsa of your ears to the tips of your toes. L
-

§ Get your free sample
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® Mail File Edit View Mailbox Message Format Window Help & % © 2 O M © % « @F034) Tuel2ds Q |

Date: 3 February 2012 14:06:221 GMT
To: Jennifer Taaffe <jtaate @izestie>

Dear Ms Taaffe,

Thanks for joining the Clerys mailing list
Wel keep you up 10 date about exciting events and special offers.
Be in touch soon!

Clerys Deparntment Store
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Personalised Subject & Content

® Mail File Edit View Mailbox Message Format Window Help £ &% © = C ™ 0 3 <« @F(1:34 Tuel2d6 Q
066 Good newsletters — On My Mac (182 messages, 63 unread)

L) o &3 NN = L4 WERV Q
eno .| Win this winter's hottest clutch bag! — Good newsletters )

e WIN

A SERIOUSLY
CHIC

CLUTCH BAG

Dear Jenny,

-
Need a little pick up this winter? A brightly e, >
coloured clutch bag from French label Maje with 1
some of our hottest beauty products for 2012 s J
might just be the thing. Remember to enter our PANTENE 8 =2
Win it competition for your chance to win.., WLQ}

This scason everyone is talking about - hats!
Find out how to work it with hair and make-up tips
from our experts, And to make sure your hair
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Personalisation

® Mail File Edit View Mailbox Message Format Window Help < % © £ ™ O @ = «) G100 Tue7:31 Q

2 ala

Hotel Newsletters — On My Mac (16 messages)
eNo |__| Hi Jenny, fancy getting your recipe published? — Hotel Newsletters (=)

\ L
o & SRy =
Reply vard rint  ToDo

Delete T v
» Jur

From; nlo@baniood. i
Subject: Ml Jenny, fancy getting your recipe published?
Dato: 26 Apr 2011 15:36:15 GMT+01:00
To: Jennfes Taato <paaMo@2esto>
Repiy-To: nIo@Oraniood. o

- — ’ "'-A‘;.~ s _ o —E e —>‘A;‘~»‘_ .
Braln r ‘\‘,7'_“/ \'_-'; f - - e S— =

Be in With a chance to N,
in Le Cruset pot sets
to the value of €2,000...

) ' ¥ \X\
/ - -
ou ,. - a .\\
) : \
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5. Email Length

« Keep your emails short and to the point!

e  No more than 2-3 scrolls in each email
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Email Length

® Mail File Edit View Mailbox Message Format Window Help £ % © C ™ & | = <) EF056) Tue7:36 Q

X £ £ 'Y VRPN T SR ePa— oo Bber Alme b3 Lrvnmermsne —
eNeo | On your marks, get set, GO! — Hotel Newsletters (=
Q L'.‘! N S\~ e/ » = \/ |
Reply

From: Booking com <email.campaign®et booking.com> il
Subject: On your marks, get set, GO!
Date: 7 June 2011 09:02:06 GMT+01:00
To: Jennifer Taatle <jtaafle @izestie>
Reply-To: Booking.com <reply-13415707267-6_HTML-8057019-10090175-2282 @et.booking.com>

London's calling 1o the faraway towns
Home | FAQ 1 My Profie

BOOKING 1
online hotel reservations ¢ F'aSh DOﬂ'Sl

Never miss a Flash Deal:
visit our membears-only websiie
S UK

X fome1d
e
Visiting London next yeal?

We've extended our avallability to include summer 2012, Visit
Booking.com for great hotel deals in London. You can now book
hotels over 1 year in advance of your stay.

+ Visiting London next year?

English summer savings - 2011

+ @ 0 - Reply-To Booking,com <reph.3415707267-8_HTML-8057015-10060175-2282 @et booldng com>
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Email Length

® Mail File Edit View Mailbox Message Format Window Help < % © O - O . = 4) GF056) Tue7:36 Q
£ £ £ bl AMmrermlmttm e o O VRNV PRSP L Y =
066 (_’__)Onyourmuks w%w—mmﬁg )
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6. Email Content

« Interesting / different

- Relevant to audience

« Relevant to time of year
- Scannable

« Engaging (get me to do something!)



O Féi lte I re la nd Running Effective Email Marketing Campaigns

National Tourism Development Authority

Blocked Images

Frome Dove [noreply Smydove. com.au] Sent:  Thu 27/01/2011 3:19 p.m.
To: Roanne Parker
Cc

Subject: Introducing the MyDove Newsletter - Your guide to real beauty

= ]

& visvang this emal ? View in Browser

15

[ F) miahe orah b te deafind wianions Ta bl aisbinh ian sstanl Abledh sonisabed sobesiabie dowbied of

o
M Rght-cick here to download pictures. To help protect your privacy, Outiook prevented automabic download of

this pictare from the Internet.
Dove ssue 12001
1)
: E Right-check hare 8o download pictures.
To help protect your privacy, Outiook
prevented sutomatic dowmiad of this
picture from the Internet.
HL,

This month, we are Iaunching the MyOove newslelier
Sign up for the 1atest Dove news, plenty of real
beauty tips and exclusive access to offers and oo
rewards. Plus therell be foads of helpful information

on products that we think will be perfect for you

' ;‘.-':' Makts P b b daalond e vnm e bhale ccclach miim mrhmems Pllah cvemnbad o bemmate deialead £
|
',
g {
[x] Rght-cick here o lE] Rightciick here to [x] Rght-clck here to
doanked pitures. To { download pictures. To download petures. To
help protect your privacy, help protect your privacy, help protect your privacy, '
Outiock prevented Outiook prevented Outiotk prevented
wstomatic download of automatc download of automatic downiad of
this picture from the this picture from the ths picture from the

Internet, Internet. Intecned, <
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7. Privacy/Unsubscribe

Data protection and privacy
Booking.com will never share your email with anyone, and we have a strict NO
SPAM policy. Read our full Privacy Statement, We are sending you this
newsletter because you have previously given us permission to do so
Unsubscribe here

Copyright © 1986-2011 Booking.com. All rights reserved
This e-mall was sent by Booking com, Weteringschans 28, 1017 SG
Amsterdam, Netherlands

ST o e NS NI A2 Ulovs

‘{aa,t'/)ébc\ BLU

HOTELS THAT LOVE TO SAY YES!

slered with us s taaffe@izestie

Privacy poiicy | Unsubscribe | Radisson Blu Hotels & Resorts | Update your details

I
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8. Spam Rating

.’))

-

o - J
e Ay etrinet el fhetoind A et = P e 5
|« | » || &~ hup:/ jwww.mailingcheck.com/email-spam-score-chec

® Safari File Edit View History Bookmarks Window Help < C ™ O 3 4 €302 Tueld02 Q

Check you know in few seconds r

what is wrong in your email
(discnvering spamssssaiin:score of Select your emall fram: Outlook (Leml)
the omaif) ; Thunderbird
7 & @ html
SPAM CHECK
MANUAL

Definition of SPAM

Free spam check test

Tucows free spam check software
review

New standalone emall spam
checker

Email content spam check rating
Faking X-maler emall field never
rewards

Gmail spam filter Vs.
Spamassassin

SPAM RATE FEEDS

Login
Entries RSS
Comments RSS
WordPress.org
The integrated SpamAssassin engine performs a large set of tests, named
OTHER EXTERNAL Rules, on your email message, and after a few seconds the mailing check
LINKS software analyzes your email and returns a spam score rate, along with a

list of spam rules which failed, sorted by relevance (each failed spam rule
has its own spam score, so that you can easily see how much each problem

\ Lein
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Email Marketing Legislation
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Requirements and Penalties

« The onus is on you to prove that you had the consent of the
subscriber to send the email marketing material

* You must retain all consents for two years
 Fines up to €3,000
- Bad PR

« Understand difference between customer and not a customer
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Building a Database

How can we build a database?
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Building a Database

« Current Reservation Database

« Business Card Box — Lobby, Restaurant, Spa
* Checkout staff / guides

* In room comment cards

* Online Opt In

« Social Media Competitions
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Building a Database

« Have a process that allows you collate all this information into one
place

« Part of this process will be manual

* Best Practice: send a ‘Welcome’ email to new signups

« Make the unsubscribe process easy for the customer...and don’t leave
yourself open to any complaints.
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Email Database Formats

Running Effective Email Marketing Campaigns

{ A _ B _ C _ D E F

1 | Last Name First Name Email Address Department Locality

2 Bloggs Joe a@email.com Family Local

3 | Bloggs Joe b@email.com Family National

4 Bloggs Joe c@email.com Family International

5 Bloggs Joe d@email.com Business Local

6 Bloggs Joe e@email.com Business National

7 Bloggs Joe f@email.com Business International
8 | Bloggs Joe h@email.com Spa Local
= Bloggs Joe i@email.com Spa National

10 Bloggs Joe j@email.com Spa International

11 Bloggs Joe k@email.com Restaurant Local

12 | Bloggs Joe I@email.com Restaurant National

i3 | Bloggs Joe m@email.com Restaurant International

14 Bloggs Joe n@email.com Leisure Centre Local

15 Bloggs Joe o@email.com Family National

16 Bloggs Joe p@email.com Business International

17 |

18

19

20

21

22 |

23

24 |

25

26

27

4 4 » » | Master ~ Restaurant - Spa - Family Holidays - Business - Conference -~ Wedding =
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Set Targets - Exercise

New Targets

Online:

Offline:
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Set Targets - Exercise

Existing Database 1,775
Past mid-week guests 500
Past weekend guests 1,100
Fishing enthusiasts 175
New Targets 1,350
Online:

Website sign-up 250
Facebook competition 400
Offline:

Trade Fair Competition 300
Business Card Collection 400
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Steps to Achieving Targets

Current Reservation

Database
Lobby:
Restaurant:
Business Card Collection Bar:
Spa:
Conferences:

Checkout Staff / Guides

In Room
Comment Cards

Social Media Campaign
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Steps to Achieving Targets

Action Required

Running Effective Email Marketing Campaigns

Current Reservation
Database

Business Card Collection

Checkout Staff / Guides

In Room
Comment Cards

Social Media Campaign

Extract guest details by date of stay / visit and type of booking

Lobby: Place collection box + explanation / incentive
Restaurant:

Bar:

Spa:

Conferences:

Provide newsletter signup cards (incl opt-in) to relevant staff +
explain their use and importance.

Incorporate (and incentivise) newsletter opt-in at next print run

Integrate newsletter sighup form on Facebook page
Run a Twitter campaign for newsletter sign-up

30/11

31/12
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Email Marketing Strategy
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Existing Strategy

« Why are you sending emails?

« Who are you sending them to?

« How often are you sending them?
 Who is writing them?

« What return are you getting on them?

*See Exercise 3 in the Workbook

Running Effective Email Marketing Campaigns



F ) Fé i lte I re la nd Running Effective Email Marketing Campaigns

L 2 National Tourism Development Authority

o Travel And Tourism Statistics
Open Rate 14.50%
Click Rate 2.71%
Soft Bounce Rate 0.84%
Hard Bounce Rate 0.83%
Abuse Complaint Rate 0.05%
Unsubscribe Rate 0.17%

Source: Mailchimp 2010
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Workbook Exercise

Running Effective Email Marketing Campaigns

Segment / Audience

Aim of Emails

Frequency

Target Open Rate

Target Click-Thru Rate

Target Sales

*See Exercise 3 in the Workbook
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Workbook Exercise

Running Effective Email Marketing Campaigns

Target Open | Target Click- Target
Segment / Audience Aim of Emails Frequency Rate Thru Rate Sales
. I id- k
Past mid-week guests ncree?se - v-vee QCEHRAneY Quarterly 20% 5% €38,500
Build affection for brand
Families with children Sell mid-term packages 3 weeks before mid-term 15% 3% €22,000

*See Exercise 3 in the Workbook
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Work Book Schedule

Running Effective Email Marketing Campaigns

Type

January

February

March

April

May

June

Type

July

August

September

October

November

December

*See Exercise 3 in the Workbook
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Work Book Schedule

Running Effective Email Marketing Campaigns

March

Type January February April May June
Activity Summer
Mid-week past guests | Winter Blues Breaks Offers
Easter Summer
Families with children Breaks Breaks
Christmas party Follow up Touch base
corporate + survey + teaser
Type July August September | October | November | December
Cosy
Mid-week past guests Getaways
Halloween
Families with children Breaks
Christmas party Options
corporate + bookings Final Details

*See Exercise 3 in the Workbook
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Self Managed Email Systems
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Creating your own emails

ll

‘ulator

Emaul Marketing

Hi[

NEWSWEAVER®

powering email engagement

Running Effective Email Marketing Campaigns

Toddle
D 45.\4[‘}» ety

. 7
o"’,., r & q

Constant Contact’

@NEWSLEWERJE
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Email Marketing Systems

 Hundreds of providers
« Many advertised as a free service

- Different functionality on all of them

« Varying degrees of difficulty

« Varying degrees of reputation

- Different volumes with each provider
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Self Managed Email Systems
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Provider

Constant
Contact

Mail Chimp

Running Effective Email Marketing Campaigns

iContact

Newsweaver

$15 Per Month /

$10 Per Month /

$10 Per Month /

500 Email Addresses 500 Email Addresses 500 Email Addresses €250 Per
$30 Per Month / $15 Per Month / $29 Per Month / Month
Cost Per Month 2500 Email Address 1000 Email Addresses 2500 Email Addresses 10,000 emails
$30 Per Month / S$47 Per Month /
2500 Email Addresses 2500 Email Addresses
Free Trial 60 Days 30 Days 30 Days 30 Days
Spam Checking Yes Yes Yes Yes
Positive Very Flexible Offers Google Analytics 300 Templates Experience in
Templates / Offers A/B Testing Included Irish Hotel
Market
Negative Poor Reporting Options No Telephone Support No Conversion More Difficult to
For Conversion Tracking Open an account
Import Mailing Yes Yes Yes Yes
List
Inbox Inspector Yes Yes Yes

(Not on Free Version)

Ease of Use-

0.0 _0_0_{

Template Choice

_0_0_4
Yokok

otk

Customised Yes Yes Yes Yes
Templates €599 €300
(1 Newsletter, 1
Flyer)

campaigns

*Ease of Use: When scored this feature based on the number of practical tools offered to easily create effective email marketing

- In particular we paid attention to photo resizing which can be difficult task.
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Mail Chimp
Live Demo & Exercise



o Fa i lte I re la nd Running Effective Email Marketing Campaigns

National Tourism Development Authority

Sign Up and Activate Account

_®& safari File Edit View History Bookmarks Window Help

= 4 (& 1:32) Thu20:57 Q

R OO M DO

| « | » || + |€ nttps://mailchimp.com/signup/ (A

Q~ Google

-a

Log In :
%&W Sign Up Free Pricing  Features Resources Support Blog Search Q

Sign Up

Create Your MailChimp Account

Email

The Forever Free Plan

Send up to 12,000 emails per month
No contracts
No credit card required

FI Email Marketing v6.ppt
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Password Tip!

Never use your email password on any
other website
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Create a Subscriber List

mww Dashboard = Campaigns

Dashboard

Get Started With MailChimp in 3 Simple Steps

create a subscriber list design signup forms

learn more v learn more v
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Create List

set up your new list

design signup forms list name *

’ Olympia Hotel Newsletter

search list subscribers n
default from name *

' Olympia Hotel Cork

default reply-to email *

‘ contact@karenhenry.com

default subject
Olympic News from Cori

Keep it relevant and non-spammy. You can set a different subject line when you create campaigns.

remind people how they got on your list *

You are receiving this email because you opted in at our website, or indicated your interest in recei
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Create Groups

Olympia Hotel Newsletter Groups

 create groups

How should we show group options on your signup form?
[ as checkboxes (people can select more than one) @

group title
Interested in

i | Christmas Party e
i | Last Minute Deals e
it | Family Specials e

+ add group

save cancel
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Import Subscribers

Running Effective Email Marketing Campaigns

import from ...

from my computer

1t

Upload from File

X

Copy/Paste from Excel

Upload List from
Constant Contact*

from another service

Gyilesforce.
Google docs

Events Made Easy

cepsvle

.|, Highrise

painiess billng

[
“?zendesk

Your Social CRM

\\\I Batchbook

Google

gosurveygizmo

2 o0

Work. Online




&

Failte Ireland

National Tourism Development Authority

Save Excel as CSV File

Running Effective Email Marketing Campaigns

@d9-¢-[3 | Excel Workbook = T
— Excel Macro-Enabled Workbook .
Excel Binary Workbook
=n X 4 Excel 97-2003 Workbook 2 2 =
o L
— Q¢ = Single File Web Page
Paste Web Page Conditional Format  Cel
y J Ne Excel Template formatting ~ as Table ~ Style
J. Atrit Excel Macro-Enabled Template Styles
Be Excel 97-2003 Template
1 Beacret (Tab delimited)
4. Celti Unicode Text | G
B B oM e bar 50/95 Wiskiiok Interest
2 karenhe IR el 5y (Comma delimited)
3 anrudi ). Debi Formatted Text (Space delimited)
4l Failt Text (Macintosh)
e ‘ b Failts et (Ms-DOS)
S 4. Di¢CSV (Macintosh)
s 1 J. En CSV (MS-DOS)
7 ‘ DIF (Data Interchange Format)
= & FLSYLK (Symbolic Link)
8 | I FedExcel Add-In
9 Excel 97-2003 Add-In
“ib“ File name: pPDF
fiimm ¥ XPS Document
Ry aslype OpenDocument Spreadsheet
12 Authors: Karen Henry Tags: Add atag
B
141 Save Thumbnail
15
,lg | .~ Hide Folders Tools ~ [ Save
v | _
18 ’
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Import Group

add imported subscribers to these groups

Please contact me about

Last Minute Deals [C] Family Specials O Christmas Party

copy/paste your list

We'll automatically clean duplicates from the list. Importing does not send any confirma
import

paste your list

EirstMame Lasiiame Email Source

Karen Bloggs  karenhenry@ireland.com  Website signup
Rudy Annamh  anrudisannamh@hotmail.com  Comment card
|Kar| Jones karenandkarl@gmail.com Website signup

Listtoo large? Upload file instead
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Match Columns (Fields)

Running Effective Email Marketing Campaigns

| Imported List to Olympia Hotel Newsletter

t Name Last Name
dfield text field
| delete adit | delete
LastName
Bloggs
Annamh
Jones

vad list

Email Address
email field

adit | delete
Email
karenhenry@ireland.com
anrudisannamh@hotmail.com

karenandkari@gmail.com

Success! Your list has been uploaded. Now let's match the columns in your uploaded list to your MailChimp list!

column name

Source

field type
text

cancel

Source

Website signup

Comment card

Website signup

. delde mmﬁc@m :
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Create and Send a Campaign

Campaign Builder ..o

Untitled 4 back next)

which list would you like to send this campaign to?

*  Olympia Hotel Newsletter (3 recipients) ¥ cancel aegment

match anyE] of the following: o
0
in this segment
: : :
Group: Please contact me aboutE] one of E] i als Viete secment
Christmas Party

= i
<

4 add condition

o |

set up a new list




(: Féi lte I re la nd Running Effective Email Marketing Campaigns

National Tourism Development Authority

Specify Subject, Tracking...

Olympic News from Cork 4dback next)

campaign info tracking, social networking, and more

* indicates required

name your campaign email tracking
Last Minute Deals October 2011
[/ track opens ~ track plain-text clicks
message subject *
9 ) Learn how open tracking works, Required on free accounts, optional on
Last Minute Deals and how accurate it is paid account.
from name *  track clicks | add Google Analytics™
Olympia Hotel Cork Required on free accounts, tracking to all URLs
optional on paid account Monttor traffic from campaigns to your
reply-to email * site. @ info
contact@karenhenry.com
E send to Twitter K1 integrate with Facebook
v personalize the "To:" field & inic <t
Auto-tweet upon send. Auto-post to Facebook upon send,

or enable Facebook Comments.
specify *IMERGETAGSI® for recipient name

=

v allow comments

0 info
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Custom or Template Design

design genius

create an email template in 3 steps

pick/upload a header image
remix template colors
pick the email layout

You can add your content and tweak the design once
design genius is done

SRR
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Upload Header

Running Effective Email Marketing Campaigns

upload an image

logo.jpg

ipeg, png, or gif por favor

resize, link & alt text

width height align
431 117 left
stay within 600px wide x any height

keep proportions

@ from your computer © from URL

[=]

© from gallery

(: Failte Irelanc

National Tourism Development Authorit

edit image with Picnik SOR, FENIR, SNC/MOM

link URL alternate text
http:/iwww failteireland.ie/ Olympia Hotel Cork logd
go here when image is clicked visible when images are turned off
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Edit Content

« change header image PopuUp preview

Y

£) Failte Ireland ‘

e

b

‘Heading 1

b

‘Heading 2 i
‘Heading 3 ] B

themes
: : R i of venus
:Heading 4 i e
§Geﬁngﬂamd:Custonizeyomtewaabydicldngmlhestyieeaombsup O i on

P
S—

: : ) " )
»above. Set your fonts, colors, and styles. After setting your styling is all done you - mm ‘
“can click here in this area, delete the text, and start adding your own awesome ! R
: FEE pcion rumber 31
:°°'“"" Y [ [
£ After you enter your content, highiight the text you want to style and select the ml oy ipt
: options you set in the style editor in the "styles” drop down box. Want to et rid of o
| B e ]

*stying on a bit oftext, but having trouble doing it? Just use the “remove formatting” |
* button to strip the text of any formatting and reset your style, ;
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Edit Content

|
[k

v v | @ Ciear Styles v v B I U T lEE @ T EE

Last Minute Deals in Cork City
2 Nights Dinner B&B from €99pps .. e

. Link T
Champagne on arrival and complementary spa treatments for first 20 packages b [um.m =

Protocol URL

https/ [w|  |www.faiteireland.ie/websupports

el ..




F ) Fé i lte I re la nd Running Effective Email Marketing Campaigns

L 2 National Tourism Development Authority

Insert Customisations

Merge tags

irst Name w | Sfyles v QEIEErQhIER Font v |Sizew (B [ U T "

Last Minute Deals in Cork Clty
2 Nights Dinner B&B from €99pps

*IFNAME[Y
Champagne on arrival and complementary spa treatments for first 20 packages booked

Click here to book
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Select Themes

« change header image

€y Failte Ireland
@

National Tourism Development Authority

‘Last Minute Deals in Cork City ‘ st

2 Nights Dinner B&B from €99pps :
Champagne on arrival and complementary spa treatments for first 20 packages o -
1 booked

m _____________ Semgarian;compleme

: AGE" L
H

' Our mailing address i
CRITUL 1ICT ARNDESS
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Save to Templates

save to my templates [

template name
Monthly Deals Templatel
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Format

B4 Last Minute Deals October 2011

body style body link

text color font family fontsize  line height text align

. #505050 arial v| 1dpx|w| 112spacinglv] left |+

Tips: Set the styling fors=i< ext. Choose a size and color that is easy to read
COMIC SaNs ms
courner new
georgia
lucida
tahoma
times new roman
trebuchet ms
verdana

€y Failte Ireland
£

National Tourism Development Authority

Last Minute Deals in Cork City
2 Nights Dinner B&B from €99pps
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Check the Plain Text Version

L.aSt Minute Dea!S OC‘tObel’ 2011 Monthly Dea ks Templste

This text part was automatically generated from your HTML content. Please lool

Enter your plain-text message below

This plain-text email is displayed if recipients can't (or won't) display your HTML email. Your message might get trapped

. CopylextmeTML .

Last minute deals from Olympic Hotel in Cork - offers exclusive to email
subscribers

Is this email not displaying correctly?
[1]View itin your browser.

[2]0lympia Hotel Cork logo
Links:

1. *JARCHIVE[*
2. hitp:/www ailteireland.ie

Last Minute Deals in Cork City

2 Nights Dinner B&B from €99pps

Champagne on arrival and complementary spa treatments for first 20 packages
booked

[3]Click here to book

[4]follow on Twitter | [Sifriend on Eagehook | [Elforward to a friend
_Copyright © *|CURRENT_YEAR|* *|LIST.COMPANY|*, All rights reserved._
*IENQT-ARCHIVE_PAGE|* *|LIST.DESCRIPTIONJ*

Nur mailina addrace ic:
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Check the Plain Text Version

LaSt Minute Deals OCtOber 2011 Monthly Dea ks Template

This text part was automatically generated from your HTML c¢

Enter your plain-text message below

This plain-text email is displayed if recipients can't (or won't) display your HTML email. Your message

Copy text from HTML

Last minute deals from Olympic Hotel in Cork - offers exclusive to email subscribers

Is this email not displaying correctly?

[1]View it in your browser.

[2]0lympia Hotel Cork logo

Links: 1. *JARCHIVE|"* 2. http:/mWwww failteireland.ie
**Last Minute Deals in Cork City**

2 Nights Dinner B&B from €99pps

Champagne on arrival and complementary spa treatments for first 20 packages
booked.
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Send a Test / View Preview

Sending lots of tests? Inbox Inspection might be a better option. . . .

send a quick test to

contact@karenhenry.com

[ sonaien | cancor
Last Minute Deals in Cork City
2 Nights Dinner B&B from €99pps

Karen

Champagne on arrival and complementary spa treatments for first 20 packages
booked.

Click here to book

followe on Twitter | friend on Facebook | forward to a friend

m Member: karenhenry@ireland. com m
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Schedule or Send

Delivery date and time _ : —
9/25/2011 7 (=] 00 [¢] PM[~]

» Delivery Timezone: America/Scoresbysund edittimezone

Send with TimeWarp 1or paid sccounts only)
Delivers your campaign at the recipient's local time. ) now this helps

upgrade to uniock

schedule m send a test popup preview

This is your moment of glory.
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Reports

High fives! Your campaign is in
the send queue and will be landing in inboxes shortly.

Sending may take a little while if there are a lot of campaigns in line ahead of yours, but rest assured it's on its way to your audience.

campaign sent to 3 peeps on the Olympia Hotel Newsletter list

What next?

check out reports
go to campaigns dashboard

share on social media sites

make a paper-craft chimp for your snuggie pleasure
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Reports

Site Analytics360

J visit Google Analytics » get the WordPress plugin »

change website profile connect your twitter account

Site Traffic

referral  organic all traffic
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Reports

edCh:

Reports

Campaign: First Newsletter view campaign

0.0% listavg 7

Open€d 1,549 ZS'O% 19.8% industry avg

- 0.0% Nstavg Total Recipients
bounced A\ 9% 36 industry avg Successful Deliveries
Times Forwarded
0.0% listavg Forwarded Opens

unope ned K : 273 69.0% . .. Industry avg Reciplents Who Opened

Total Times Opened

6,189

messages sent click rate 5-8% S.5% Industry avg Reciplents Who Clicked

3/11/08 3:36PM

0.0% Nstavg Last Open Date

Total Clicks

i Last Click Date
™ Excel Data File current industry Computer and Internet
= Total Unsubs

my industry Computer and Internet Rd|f save ]

B view all industry stats

Advice from MailChimp

"‘ Wowzers, your open rate was 7% higher than your industry average and 26.6% higher than this fists’s average! Rock on!

Hey, Paul. New hatr cut? IMuy guapo!

dashboard campaigns lists reports account [EEEN
summary unsubscribes bounces abuse complaints AIM reports "'d'“ feft | buy credits

B oot repont

view abuse complaints

6,189

5,822

0

o

(26.6%) 1549
2,695

31/25/09 12:43AM
(5.8%) 335
409

3/25/09 12:43AM
66




F: Fé i lte I re la nd Running Effective Email Marketing Campaigns

National Tourism Development Authority

Connections

twitter ¥

Authorize MailChimp to use
your account?

This application will be able to MaulCh:mp
By MailChimp

Read Tweets from your timeline www.mailchimp.com

See who you follow, and follow new people
Update your profile
Post Tweets for you.

UGG r T8 | No, thanks

This application will not be able to

MailChimp Campaign Sharing

«— Cancel, and return to app

e Access your direct messages
e See your Twitter password
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Connections

twitterY

Authorize MailChimp to use
your account?

MailChimp

This application will be able to
By MailChimp
e Read Tweets from your timeline. www. mailchimp.com

e See who you follow, and follow new people
e Update your profile

o Post Tweets for you. share on other social networks

T ——— facebook. g delicious
Authorize app BRI RUELLE

Download a QR Code for this campaign:

This application will not be able to Tl =

Medium (592p de
Large (529px wide

e Access your direct messages

e See your Twitter password

'-.'cr'slt the beep is a QR Code?

MailChimp Campaian Sharina L
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Any Questions?
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Mobile....
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More connected than ever before...
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Businesses are taking notice..

Irish village first to create its own mobile app

29.11.2011

(_:ategorie_s: Apps Zone, Private Irish Business, Apps, COqumer Tech, Digital Marketing, o
T_a_gs: Ret_ail,»lrel_and, GPS, Digi?al gconomy, digital, Tourism, Recession, App, Google Maps, Android,
Share: ¥ Tweet 8 Huke 44 [+7 | 0 + more

The fishing village of Dunmore East, poised
along Ireland’s Copzer Coast, is the first
village in Ireland to-create its own mobile
phone app. Local businesses pooled
resources with app developer Conor
O’Nolan to whip up the free app, which has
information on restaurants, pubs, activities
and festivals in the Waterford environs
around Dunmore East, known in Irish as An
Ddn Mér Thoir.

Dunmore East lies within the barony of
Gaultier, Gall Tir (foreigners' land) in Irish,
which is a reference to the influx of Norman
settlers in the area. The village itself is
renowned for its pretty inlets and coves. It's
also close to Hook Head in south Co
Wexford, a must-see for lighthouse lovers
and those who enjoy rock formations by the  pyrish vilage first to create its own mobile app
seashore. Clifden Foyle of Strand Inn; Conor O'Nolan of Apptoonz; and Karen Harris of
Dunmore East Adventure Centre show the app on the beach in Dunmore East

But back to the app, which is available for
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3 C’s of the mobile web

Cost

« It can be expensive or it can be cheap!

Content

« Navigation, page size, images etc.

Context

 What does you content add to a users mobility, how to
you add value?
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Typical Questions

« Is mobile important?
* Should I be building iphone apps?
« Should I have a mobile website?

« Are people really using mobile to book holidays, hotels etc?
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The mobile user

limite

-

lI -
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You have 3 Options

« Ignore mobile!
« Build a mobile version of your website

« Build a responsive version of your websit



F: Fé i lte I re la n d Using Mobile Technology to Grow your Business

National Tourism Development Authority

Don’t ignore mobile if you are getting a lot of visitors.

20% of visitors from mobile devices

OEEEON vobile Devices ¥
Overview ,

Benchmarking

Map Cwerlay ~" Visits
Mesy ws . Returning an
Languages

k Yisitor Trending > j
» visitor Lowstty 2'3. /"--./ \. -
-.. . '

F Browser Capahilities

F Metweork Properties dand
*hiokile ;
Mobile Devices These mobile devices ¢
Makile Carrigrs
Uszer Defined Goal Set 1 ’
Custom Yariables Visits Pages \
=, Traffic Sources 431 1.28
[ Content % of Site Total: 1.64% Site Awg:
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Mobile Application...
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Advantages of a mobile app..

« Available on all phones
 Cheaper

* Quick to build
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Why build an optimised mobile Website?

. Familiar navigation

. Supports thousands of devices

. Flash elements of your website will not
render on most mobile devices, notably
the iPhone

. Make use of the unique possibilities on
mobile: touch screens, voice and
location capabilities, click to call

o @ 0N UTBEIOGTAC W -

. Ability to focus on the key messages
and elements
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Advantages of a mobile app..

Go to www.iphonetester.com

Go to www.bewleyshotels.com

......... 2 1:13 PM —

Go to m.bookassist.com/bewleyshotels

Bewleys
Hotels (cci)
|
|
00 l
|

E publin, Ireland
€ Leeds, England

€ wanchester, England

Touch to Call
i



http://www.iphonetester.com
http://www.bewleyshotels.com
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Book assist
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Mobile Application...

Go to www.iphonetester.com and check out:

. www.brasserielepont.mobi
. m.thebrehon.com

. m.discoverireland.ie

. www.avondale.ie/mobile


http://www.iphonetester.com
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Charles Hotel Exercise

10:27 AM
iPhone 3G/4G & iPod Touch tester

e Go to http://mobile.charleshotel.com { THE CHARLES HOTEL }

THE CHARLES HOTEL, CAMBRIDGE, MA

« In groups of 3-4 discuss what you like or
don't like

,
L

el

« Compare the mobile app to their website
and discuss what you would do differently

to make it better



http://mobile.charleshotel.com/
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Digiweb

Put your Business on every mobile phone with a goMobi mobile website!

Your customers are mobile, you
need a goMobi mobile website!

A goMobi mobile website is the right
solution for your business to engage
with customers on their mobile
phone.

It's Easy

Your mobile website is available in
minutes. It is easy to add information to
match your business needs.

It's Fast
Turns mobile phone users into customers
fast.

It's Complete
j Connect with customers anytime, any
Demo place, anywhere with goMobi!



http://hosting.digiweb.ie/domains/mobile-websites/index.php
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www.dudamobile.com

Sync with your regular website
Simple and FREE
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www.dudamobile.com

LOGIN

duda mobile ; :

HOME FEATURES PLANS BLOG SUPPORT | SIGN UP

Examining your Extracting navigation, Building HTML Testing your
. website colors and content and CSS mobile site
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Responsive Theme...




Keep in Contact

Webinars: failteireland.ie/News-Features/News-Library/Web-Supports-now-available-Online.aspx
Online Resources: failteireland.ie/Market-Your-Business-With-Failte-Ireland.aspx
Courses Available: failteireland.ie/Business-Supports/Websupports/Events

Online Business Tools failteireland.ie/Develop-Your-Business/Business-Tools.aspx

For any other questions, contact the Business Supports team on 01-8847762

Courses Available

« Facebook for Business (Beginners & Advanced)

« Managing TripAdvisor and your Online Reputation
« Getting the Most out of Google Tools

« Finding and Converting your Website Visitors to Sales
« Create Engaging Content that Sells

« Using Email Marketing to Generate Business

« Managing the Relationship with OTAs

« Web Gain (website review and workshop)

« Gaining Business Online (3 day programme)

« Using Mobile Technology to grow Your Business

« Building and Effective Digital Marketing Strategy
« Social & Search Engine Optimisation (SEO)
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