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DAY 3 – SOCIAL MEDIA 
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Social Media – Beyond Facebook 

Overview of   
Social Media 



Social Media – Beyond Facebook 

My Objectives 

Ensure you have a clear understanding of the 
importance of Social Media with a particular 

emphasis on Facebook. 



Social Media – Beyond Facebook 

Marketing 

Traditional Advertising is not as effective 



Social Media – Beyond Facebook 

Marketing 

More people are using Social Media to find out 
information 



Social Media – Beyond Facebook 

What is Social Media… 

• It’s technology that facilitates conversation 

 

• It’s content that gets attention 

 

• It’s people that engage 

 



Building an Effective Digital Marketing Strategy 

What is Social Media great for? 

• Building relationships with partners or customers 

• Finding people looking for business (e.g. try out twitter search) 

• Getting feedback on your product/service 

• Generating Leads 

• Sometimes Sales – But this will never be your main sales channel.  
Sales will more likely happen through referrals and the sale will still 
probably happen on your website. 

• Learning – What are your competitors doing, what are people doing 
internationally, what are the trends. 



Building an Effective Digital Marketing Strategy 

Social Media is not just Twitter and Facebook 

• If you are building a relationship with someone online you are being 
social 

• Facebook, Twitter, LinkedIn, Google +  ->  All social if you are not 
using them for purse selling. 

• E-mail ->  If you deliver e-mails to stimulate conversionation and 
relationship building then this is social media.  If you are blasting 
out sales messages then this is not social media 

• Trip Advisor -> Travellers/visitors have a chance to interact with 
you and you have a chance to respond.  Responding is critical. 

• Website ->  How do you make it social, get some interaction. 
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Types of Online Media 
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Marketing 

It’s important to listen 
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Find you on social media.. 



Social Media – Beyond Facebook 

Reach.ly 
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Introduction to Facebook 

Version 1.0 
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Facebook Statistics 

900 million active users 

Average person 130 friends 

Greatest growing segment > 35 

Facebook valued at 100 billion 
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Why use Facebook? 

What are the reasons for using 
Facebook? 
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Facebook - What’s the point? 

• 900 million people! 

• Your customer expect you to be on Facebook 

• Great at keeping in contact for future or referral business 

• Can be good for last minute promotions 

• Getting feedback 

• Showing that you have a personality! 
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Facebook Personal V Business 

Personal Business 
Profiles Pages 

Friends  

     Limited to 5000 
     Must be approved 

Fans  
     Unlimited 
     No approval required 

Private 
      

Public  

     Searchable on Google 

Updates 
     Come from the person 
     Only owner can post 

Updates 
     Come from the page 
     Can have multiple admins 
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Personal Profile 
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Personal Account 
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Enter security check.. 
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Finding friends.. 
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Profile Information… 



Social Media – Beyond Facebook 

Login… 
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Facebook Newsfeed settings 
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Timeline 



Social Media – Beyond Facebook 

Tagging updates 
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Facebook - Functionality 

• Creating and viewing posts on Facebook 

• Updating Privacy settings 

• Tagging content 

• Uploading pictures/videos 

• Commenting, liking and sharing. 

• Becoming a fan 

• Unliking a page 

• Hiding content from a page 



Social Media – Beyond Facebook 

Example Tagging.. 
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Exercise.. 

 

Step through the functionality we 
have just gone through to get 
familiar with it. 
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Company Pages 
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Manor Grove Guest House 

15 Bedrooms 

Close to plenty of activities 

Close to a village 
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Which pages do well.. 

• Creative content 

• Two way communication 

• Active discussion’s 

• Videos and pictures 

• A fun, human and authentic tone 

• Regular updates 
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Create a test business page… 
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Facebook Timeline.. 
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Create the cover shot 

 851px x 315px  -  No Calls to action, No discount messages, 
No mention of like, share etc. 
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Create the image 

180px by 180px scaled to 32 x 32 
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Create your history with milestones 
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Example Milestones – NY Times 
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Exercise… 

Create a set of milestones for your page. 
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Highlight a post 
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Pin a post 

After.. 

Before… 
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Exercise… 

1. Highlight a post 

2. Pin a post 
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Posting content on Facebook 
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The Newsfeed 

• Not all items are posted to the newsfeed 

• People don’t read all newsfeed items 

• Pictures/videos capture attention 

• Interaction is key 
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Exercise… 

1. How do you ensure you get more fans to see your content? 

2. If you had a content calendar with different content each day 

over a 7 day period, what would it be? 

3. What engaging content are you going to produce? How are 

you going to get fans to interact. 
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Exercise – Review and comment 

Adventure Centre  
 http://www.facebook.com/TeamBuildingAdventure  

 

Festival  

  http://www.facebook.com/nyedublin 

 

Restaurant 
 http://www.facebook.com/Brasseriesixty6restaurant  

http://www.facebook.com/TeamBuildingAdventure
http://www.facebook.com/nyedublin
http://www.facebook.com/Brasseriesixty6restaurant
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  Advertising 
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Google V Facebook Ads 

Google Facebook 
Keyword Targeting Mandatory Keyword Targeting Optional 

Targeting by Location and Content 

sites 

Targeting by Location, Keywords, 

Age, Eduction, Interest etc. 

Crowded – Highly competitive 

      

Less Crowded 

Ads sometimes on obscure places Ads direct on people’s profiles 
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Ads for …. 

Website 

Facebook Page 

Facebook Group 

Facebook Event 

Facebook Application 
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Facebook Ad details 



Social Media – Beyond Facebook 

Manor Grove Ad 
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Targeting.. 
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Exercise 

1. Review the advertising functionality 

 

2. Come up with an ad that would work 

• What type of picture 

• What title 

• What content 

• Who to target 
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Interacting with other pages 
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Ideas… 

1. Complimentary local businesses 

2. Similar businesses in other locations 

3. Local tourism pages 
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Use Facebook as Page 
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Competitions 
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Competition Rules 

1. Has to be run as an application 

2. You cannot enter people into a competition through ‘Like’ 

3. You must explicitly say that Facebook is not running the 
competition 

4. Pick a prize that will attract potential customers (not an 
iPad) 
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Promoting content through your website 
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Plugins… 
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Like displayed on friends newsfeed 
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Exercise… 

• Pick out one page amongst the group and come up with 

some ideas regarding building awareness and growing fans. 
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Exercise… 

Review 

• http://www.facebook.com/fitzwiltonhotelwaterford  

• http://www.facebook.com/TheBrehon 

• http://www.facebook.com/CarltonHotelGroup  

 

http://www.facebook.com/fitzwiltonhotelwaterford
http://www.facebook.com/TheBrehon
http://www.facebook.com/CarltonHotelGroup


Social Media – Beyond Facebook 

 
 
 

Monitoring & Reporting 
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Admin Panel 
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Permission Changes 

 Previously you could allow or disallow user posts.  Now you 
can allow them but hide them until approved by you so you 
can reduce spam… 
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Analytics 



Social Media – Beyond Facebook 

Trip Advisor 
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Trip Advisor 

• 56 million unique visitors every month, 20 million members 

• 75 million reviews 

• 50 new contributions every minute 
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Trip Advisor reviews and generally positive 

7% 7% 

12% 

28% 

47% 

1 2 3 4 5

Average Score is 4.01 
Percentage of all ratings, February 2012 
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3 Main Factors that Effect your Listing 

• How recent they reviews are 

• How positive or negative the reviews are 

• The number of reviews 
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The Management Centre 
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Your Description is important… 
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Get notified of new reviews 
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Fliers and reminder cards for free! 
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How to encourage more reviews 

• Download the fliers and reminder cards 

• Use widgets to display and encourage reviews 

• Encourage it through your email 

 

 

 



GOOGLE PLACES/LOCAL 
PLACES/MAPS 

 



Register at www.google.com/places 

• Google Places – Businesses can still add/upload items 

• Users – Link reviews etc to your Google+ account for local 
search. 



Explanation 

• Google Places – Register your business add/upload 

• Google Local – Google+, ability for users to see reviews, 
search for businesses, etc. 

• Google Maps -  



Google + Local 



Google+ — Rating displayed 



Google Maps 



Zagat Score.. 



What is Zagat Score? 

• 30 point score 

• Restaurant Rating 

• Register at zagat.com and encourage people to vote 

• Google takes the ratings, averages them, multiplies by 10 to 
get averaged score. 

 



Tips for Google Places account 

• Detailed description with relevant keywords 

• Photos 

• Videos 

• Regular maintenance 

• Encourage reviews! 

 



What have we covered… 



A lot … 

• Digital Marketing Strategy 

• Web Design 

• Branding 

• Attracting visitors to your website 

• Creating content 

• E-mail marketing 

• Mobile marketing 

• Facebook 

• Trip Advisor 

• Google Places 

 

 

 

 

• Videos 

• Regular maintenance 

• Encourage reviews! 

 



Fáilte Ireland 

88-95 Amiens Street 

Dublin 1 

Ireland 

Lo-Call: 1890 525 525 

Keep in Contact 
 
Webinars:                failteireland.ie/News-Features/News-Library/Web-Supports-now-available-Online.aspx  
Online Resources:        failteireland.ie/Market-Your-Business-With-Failte-Ireland.aspx  
Courses Available:        failteireland.ie/Business-Supports/Websupports/Events 
Online Business Tools   failteireland.ie/Develop-Your-Business/Business-Tools.aspx  

 

For any other questions, contact the Business Supports team on 01-8847762 

Courses Available 
 
• Facebook for Business (Beginners & Advanced) 
• Managing TripAdvisor and your Online Reputation 
• Getting the Most out of Google Tools 
• Finding and Converting your Website Visitors to Sales 
• Create Engaging Content that Sells 
• Using Email Marketing to Generate Business 
• Managing the Relationship with OTAs 
• Web Gain (website review and workshop) 
• Gaining Business Online (3 day programme) 
• Using Mobile Technology to grow Your Business 
• Building and Effective Digital Marketing Strategy 
• Social & Search Engine Optimisation (SEO) 
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