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Finding & Converting Your Website Visitors to Sales 

Objectives 

By the end of this guide you will : 

• Be able to evaluate your websites effectiveness

• Know the key steps to ensuring your site is found online and 
converting a large percentage of visitors

• Know the principals of building an effective website
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No. 1 rule 

Always focus on the users experience 
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Sales funnel 

• Awareness – Attract the customer

• Interest - raise customer interest by
focusing on and demonstrating advantages
and benefits

• Desire - convince customers that they want
and desire the product or service and that it
will satisfy their needs

• Action - lead customers towards taking
action and/or purchasing

• Satisfaction - satisfy the customer so they
become a repeat customer and give
referrals and feedback

Attention 

Interest 

Desire 

Action 

Satisfaction 
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Stage 1 - Planning 
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Planning new or redeveloped site 

• Objectives 

• Review analytics (existing site) 

• USP’s & Benefits 

• Navigation  

• Goals & CTA’s 

• Internal linking 

• Wire frame 

• Briefing a web developer 
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Customers & USP’s 

• What are your USP’s?

• Who are your customers?

• What is the catalyst?

 

Q:  

Does my website portray my USP’s 

Does my website speak to my target market? 

*Practical – write down your usp’s and target markets
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Review analytics  

How is your existing site performing 

• Visitor numbers 

• Bounce rate 

• On page analytics  

• Keyword 

• Country 

• Goal conversions 

• 301 redirects  
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Sample navigation 

*Practical – make note of any navigation change needed in template provided

Home 

About 

Our Team 

River Fishing 

Kids Fishing 
Lessons 

Irish Fishing 
Licences 

Forest Walks Water Sports 

Canoeing & 
Kayaking 

Packages 

Group Packages Family Packages 

Location Contact  Us/Book 

T&C 

Privacy Policy 
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Sample CTA’s 

Page CTA 

Home Book / Enquire by email or phone 
Navigate to specific activities pages  
Data capture.  

About Us Trust info e.g. bus reg. details 

- Our team Contact specific team member  

River Fishing Book or navigate to deeper pages 

Packages Book package 

- Group Packages Book online/email/phone. Data capture 

- Family Packages Book online/email/phone. Data capture 

Location Download map(s) 

Contact Us Enquire / book online/email/phone  (after form completed:  
Facebook like or survey) 
Data capture 

*Practical – make note of CTA’s in your site 
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Heat map 

Source:  http://www.google.com/adsense/support/bin/answer.py?answer=17954  

http://www.google.com/adsense/support/bin/answer.py?answer=17954
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Sample wire frame 
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Briefing a web developer 

See template doc. 
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Stage 2 – Getting found & 
Creating Awareness 
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How? 

• SEO

• Advertising

• Drive to web

• Inbound links

• Direct
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Drive to web 

Web 

site 

Links 
Business 

cards 

Radio / 
TV/Press 

Email 

Directories 

QR codes 
Blog 

Marketing
material 

Word of 
mouth 

Social 
media/ 

Foursquare 

Forums 
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Why SEO? 

• Large % start their search

• Cost effective

• ALL online activity impacts your position

• Getting it wrong can get you penalised
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Search engine optimisation 

• Automatically visit

• XML sitemap

• Follow links

• Cache & index pages

• Use algorithm to rank pages
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Search engine listing 

Meta HTML page title 

Meta content description 
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Don’t use 

• Splash pages

• Frames structure

• Fully flash websites

• Dynamic url’s =?&%

www.domain.ie/index.php?option=com_content&view=article&id=13&Itemid=43 

(remember don’t change without 301 redirect) 

http://www.domain.ie/index.php?option=com_content&view=article&id=13&Itemid=43
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Target search phrases 

• Google’s keyword tool

• https://adwords.google.com/select/KeywordToolExternal

• Google insights

• Google instant

• Customers

• Analytics

https://adwords.google.com/select/KeywordToolExternal
https://adwords.google.com/select/KeywordToolExternal
https://adwords.google.com/select/KeywordToolExternal
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Optimising 

• Page names

• Content

• Headings

• URL’s

• Breadcrumb navigation

• Link anchor text

• Image alt text

• Meta data

• +1 button
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Meta data 

Meta HTML page title: 

• 72 characters

• Ensure your brand/business name is visible

Meta keywords – no evidence they are being anymore 

Meta description: 

• 150 – 200 characters

• CTA

• Benefits/USP’s
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Google +1 button 
http://www.google.com/webmasters/+1/button/ 

http://www.google.com/webmasters/+1/button/


Finding & Converting Your Website Visitors to Sales 

Google +1 button 
http://www.google.com/webmasters/+1/button/ 

http://www.google.com/webmasters/+1/button/
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Links strategy 

• Inbound – relevant, high ranking sites

• Internal – key phrases

• Link to relevant page, not all home page

• Ongoing activity

• Review and update regularly

• www.opensiteexplorer.org

• www.linkpopularity.com   link:www.domain.com

http://www.opensiteexplorer.org/
http://www.linkpopularity.com/
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Quality content 

• Important for organic links

• Repeat visitors

• Interaction

• Sharing

• What?

*Practical – what extra value quality content do/can you provide?
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Direct traffic 

Your domain name, ensure it’s 

• Memorable

• Relevant

• Target search terms (not necessity)

• Easy to spell

• Country specific e.g. .co.uk, .es .nl

• Generic or brand/business specific?
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Stage 3 – Developing Interest & 
Desire 
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First impressions 

Good first impression 

• Images & colours

• Fast to download

• Strong landing pages

• 3 clicks

• Trust (about us page & legal requirements)

• KISS

• Up to date content

• Strong CTA’s

• Interaction

• It’s not all me me me
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Writing for the web 

• Above the fold

• Scanning vs. reading

• Short sentences and paragraphs

• Avoid technical jargon

• Headings & sub headings

• Bullet points

• Three screens max

• Benefits/USP’s vs. features
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Colour meanings 

Source: http://www.squidoo.com/all-about-colors 

http://www.squidoo.com/all-about-colors
http://www.squidoo.com/all-about-colors
http://www.squidoo.com/all-about-colors
http://www.squidoo.com/all-about-colors
http://www.squidoo.com/all-about-colors
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Colour affect shopping habits 

Red, orange, black and royal blue attract impulse buyers 

Pink, teal, light blue and navy attract smart budget Shopper 

Source: http://www.squidoo.com/all-about-colors 

http://www.squidoo.com/all-about-colors
http://www.squidoo.com/all-about-colors
http://www.squidoo.com/all-about-colors
http://www.squidoo.com/all-about-colors
http://www.squidoo.com/all-about-colors


Finding & Converting Your Website Visitors to Sales 

Technical issues 

• Page weight http://www.prioritysubmit.com/seotools-page-size-extractor.html

• Compatible with

• IE 7, 8 & 9

• Mozilla firefox

• Safari

• Google chrome

• Netscape

• Browser shots

• Mobile friendly and mobile version

• Other errors

• Test code https://addons.mozilla.org/en-US/firefox/addon/web-developer/

http://www.prioritysubmit.com/seotools-page-size-extractor.html
http://www.prioritysubmit.com/seotools-page-size-extractor.html
http://www.prioritysubmit.com/seotools-page-size-extractor.html
http://www.prioritysubmit.com/seotools-page-size-extractor.html
http://www.prioritysubmit.com/seotools-page-size-extractor.html
http://www.prioritysubmit.com/seotools-page-size-extractor.html
http://www.prioritysubmit.com/seotools-page-size-extractor.html
https://addons.mozilla.org/en-US/firefox/addon/web-developer/
https://addons.mozilla.org/en-US/firefox/addon/web-developer/
https://addons.mozilla.org/en-US/firefox/addon/web-developer/
https://addons.mozilla.org/en-US/firefox/addon/web-developer/
https://addons.mozilla.org/en-US/firefox/addon/web-developer/
https://addons.mozilla.org/en-US/firefox/addon/web-developer/
https://addons.mozilla.org/en-US/firefox/addon/web-developer/
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Stage 4 – Promoting Enquiry & 
Action 
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Landing pages 

• Develop new ones as needed

• Consistent message

• One message

• Very strong CTA’s  above the fold
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CTA’s & features 

• Research and plan

• Incentive

• 3 click rule

• How many?

• Capture data

• Create urgency

• Make it stand out

• Test, tweak, test
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Footer 

• Business name

• Snail mail

• Email

• Phone (fax if needed)

• Privacy Policy

• T&C

• Sitemap

• Business registration details

• Social media links (put in header also)
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Stage 5 – Closing the Sale 
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Real time 

E-commerce/online booking 

• Merchant Service Agreement (MSA) with bank

• Payment exchange e.g. Realex, PayPal

• Shopping cart software

• Security certificate

Delayed 

• Phone

• Email

• Online enquiry

• Offsite procedures
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Stage 6 – Satisfaction 
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Repeat business 

• Data capture

• Feedback & testimonials

• Keep in contact e.g.

• Email marketing

• Facebook, Twitter, LinkedIn etc

• Text marketing

• Word of Mouth Online
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Recap 

• Planning 

• SEO & links – on-going activity 

• Drive to web activity 

• Create strong landing pages 

• Promote repeat business 

• Track, analyse, refine  



Fáilte Ireland 

88-95 Amiens Street 

Dublin 1 

Ireland 

Keep in Contact 

Marketing Opportunities:
Online Marketing: 
Courses Available: 
Business Tools: 

failteireland.ie/Market-Your-Business-With-Failte-Ireland.aspx 
failteireland.ie/Market-Your-Business-Online.aspx
failteireland.ie/Business-Supports/Websupports/Events
failteireland.ie/Develop-Your-Business.aspx 

Courses Available 

• Facebook for Business (Beginners & Advanced)
• Managing TripAdvisor and your Online Reputation
• Getting the Most out of Google Tools
• Finding and Converting your Website Visitors to Sales
• Create Engaging Content that Sells
• Using Email Marketing to Generate Business
• Managing the Relationship with OTAs
• Web Gain (website review and workshop)
• Gaining Business Online (3 day programme)
• Using Mobile Technology to grow Your Business
• Building and Effective Digital Marketing Strategy
• Social & Search Engine Optimisation (SEO)

http://www.failteireland.ie/Market-Your-Business-With-Failte-Ireland.aspx
http://www.failteireland.ie/News-Features/News-Library/Web-Supports-now-available-Online.aspx
http://www.failteireland.ie/News-Features/News-Library/Web-Supports-now-available-Online.aspx
http://www.failteireland.ie/News-Features/News-Library/Web-Supports-now-available-Online.aspx
http://www.failteireland.ie/News-Features/News-Library/Web-Supports-now-available-Online.aspx
http://www.failteireland.ie/News-Features/News-Library/Web-Supports-now-available-Online.aspx
http://www.failteireland.ie/News-Features/News-Library/Web-Supports-now-available-Online.aspx
http://www.failteireland.ie/News-Features/News-Library/Web-Supports-now-available-Online.aspx
http://www.failteireland.ie/News-Features/News-Library/Web-Supports-now-available-Online.aspx
http://www.failteireland.ie/News-Features/News-Library/Web-Supports-now-available-Online.aspx
http://www.failteireland.ie/Market-Your-Business-With-Failte-Ireland.aspx
http://www.failteireland.ie/News-Features/News-Library/Web-Supports-now-available-Online.aspx
http://www.failteireland.ie/News-Features/News-Library/Web-Supports-now-available-Online.aspx
http://www.failteireland.ie/Market-Your-Business-With-Failte-Ireland.aspx
http://www.failteireland.ie/Market-Your-Business-With-Failte-Ireland.aspx
http://www.failteireland.ie/Market-Your-Business-With-Failte-Ireland.aspx
http://www.failteireland.ie/Market-Your-Business-With-Failte-Ireland.aspx
http://www.failteireland.ie/Market-Your-Business-Online.aspx
http://www.failteireland.ie/Market-Your-Business-With-Failte-Ireland.aspx
http://www.failteireland.ie/Market-Your-Business-With-Failte-Ireland.aspx
http://www.failteireland.ie/Market-Your-Business-With-Failte-Ireland.aspx
http://www.failteireland.ie/Market-Your-Business-With-Failte-Ireland.aspx
http://www.failteireland.ie/Market-Your-Business-Online.aspx
http://www.failteireland.ie/Market-Your-Business-With-Failte-Ireland.aspx
http://www.failteireland.ie/Business-Supports/Websupports/Events#searchtext=&
http://www.failteireland.ie/Business-Supports/Websupports/Events
http://www.failteireland.ie/Business-Supports/Websupports/Events
http://www.failteireland.ie/Business-Supports/Websupports/Events
http://www.failteireland.ie/Upcoming-Training-Workshops.aspx#searchtext=&
http://www.failteireland.ie/Develop-Your-Business/Business-Tools.aspx
http://www.failteireland.ie/Develop-Your-Business/Business-Tools.aspx
http://www.failteireland.ie/Develop-Your-Business/Business-Tools.aspx
http://www.failteireland.ie/Develop-Your-Business/Business-Tools.aspx
http://www.failteireland.ie/Develop-Your-Business.aspx
http://www.failteireland.ie/Develop-Your-Business/Business-Tools.aspx
http://www.failteireland.ie/Develop-Your-Business.aspx

	Button1: 


