
  

Fáilte Ireland 

Covid-19 Tourism 

Impact Bulletin 

 

Issue 1 
10th March, 2020 

 

  
 

 



Fáilte Ireland Covid-19 Tourism Impact Bulletin     

 

2 

CONSUMER SENTIMENT 

Omnibus Data Table 
New weekly research tracker with consumers living in ROI and NI 
 
Amongst domestic audience there are signs of a slowing intent to travel.  

 
See page 7  for more detailed results from last week’s consumer research. 

 

 

CONSUMER SENTIMENT 

Domestic Online Trends –  
Last 7 days versus same week last year  
 
Online activity based on search terms and traffic to travel websites, indicates a slow-down in interest in 
domestic travel. 
 

Brand Experience Organic Traffic Trade Referrals 

Discover Ireland ↓42% ↓36% 

Wild Atlantic Way ↓3% 55% 

Visit Dublin ↓31% ↓21% 

Note: Ireland’s Ancient East and Ireland’s Hidden Heartlands base sizes too small 
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WEBSITES 

• Overall decline of –32% in organic traffic across all Fáilte Ireland websites, resulting in a decline of    
-27% in industry referrals. 

 

• Negative last 7-day trajectory for organic traffic to all sites except WildAtlanticWay.com. This may be 

related to the recent launch of ‘Keep Discovering’ campaign that drives consumers to this site. 

 

SOCIAL MEDIA 

 

• Very little negative travel conversations or queries coming through on Fáilte Ireland owned social 

media channels 

 

• Domestic online mentions on social platforms and media sites of travel in Ireland referencing 
Coronavirus: 3,000 or 12% of all travel conversations in Ireland. 

 
 

INDUSTRY INSIGHTS 

Fáilte Ireland is getting weekly updates from industry across all sectors.  

Industry are reporting: 

• Massive loss of corporate business Monday to Friday. Several international companies have put in a 

no travel policy or travel only when necessary.   

• Increase in conference cancellations and deferrals, plus the loss of some incentive travel and 

reporting that pipeline for future business is significantly down. 

• On the leisure side there has been significant cancellations of March/April business. Tour operators 

specializing in US market are seeing particularly large downturns in forward bookings and the 

European markets is also slowing down.  

• Attractions are seeing a decline of anywhere between –20% to –40% in visitors last week versus the 

same week last year. With some seasonal attractions deciding to open later in the season and / or 

considering not opening.  Others are looking at reduced opening hours.  

• Restaurants down up to –40% at weekends. 

• Accommodation sector from domestic consumers hasn’t been hit as hard as overseas, however Easter 

holidays will be key. 

• Some concerns as cancellations around rooms for weddings is increasing. 
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Discussions with several OTAs has highlighted significant decline in bookings into Ireland. 

Sales performance YOY for 

week, month and YTD 

Bookings to the island of Ireland incl NI - Friday Feb 28th 
to Friday March 6th versus same week last year: 

1. Overall -40% 

2. UK -30% 

3. US -50% 

4. Within Ireland -15% 

Since the outbreak of Coronavirus cancellations have 
increased substantially:  
- Cancellations for March are up 40% year-on-year 
- Cancellations for April are up 30%  
- Little impact yet on May, June etc... 

 

General Business Operations 
• Cash Flow – Immediate priority across all sectors to keep business open and viable in the short term.  

• Staffing and Payroll - Being actively managed by many businesses through postponing seasonal staff 

recruitment and / or reduced hours for casual workforce. 

• Businesses have now moved from contingency planning to active crisis management. 
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INTERNATIONAL IMPACT REPORTS 
 

The Aviation 
Sector 

 

• Analysis by ForwardKeys, the travel analytics company, shows that 

there was a collapse in new bookings to Europe (-79.0%) from 

intercontinental source markets.   

 

 
 

Analysis by IATA, a trade association of the world's airlines, estimated the potential impact of 
Covid-19 based on two possible scenarios:  
 

o Limited Spread: Whereby a sharp downturn is followed by a V-shaped recovery. 
Globally this leads to a loss of -11% in passenger revenue.    

 
o Extensive Spread: This scenario suggests an even sharper downturn followed by a 

delayed recovery. This translates into a loss of -19% in worldwide passenger revenue 
– on a par with the global financial crisis.   
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INSIGHTS INTO CONSUMER BEHAVIOUR 
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